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Executive Summary

The 2019 acquisition of Crossix Solutions by Veeva Systems — for approximately $430 million in
cash (www.fiercepharma.com) — marked a pivotal expansion of Veeva's commercial cloud
capabilities in life sciences marketing analytics. Veeva, a leading cloud-software provider to the
pharmaceutical industry, gained access to Crossix's vast, privacy-safe patient-data network
(covering ~300 million U.S. patients (www.fiercepharma.com)) and advanced analytics platform.
The merger enabled the integration of patient-centric insights with Veeva's existing HCP/CRM
offerings, creating a unified data ecosystem. Post-acquisition, Veeva has steadily integrated
Crossix technology — for example, linking Veeva CRM activity data into the Crossix marketing
analytics platform (via the "CRM Boost for DIFA" feature released in Q3 2020 (www.veeva.com))
— thereby giving life sciences brands end-to-end visibility into HCP and patient engagement.

This report analyzes the integration process, the tactical and strategic impact on Veeva and
the industry, and future implications of the acquisition. Key findings include the following:
Crossix’s privacy-by-design analytics (e.g. SafeMine federated data processing
(www.biopharmadive.com)) complements rising regulatory constraints on digital data; Veeva's
executive team reports that combined offerings are gaining broad adoption and driving revenue
(with "high customer success"” in Crossix products (za.investing.com) (za.investing.com)).
Multiple case studies highlight tangible ROI: for example, Genentech achieved ~40% reductions
in media spend by using Crossix audience segments (www.veeva.com) (www.veeva.com), and
Bayer's omnichannel campaign linkage delivered 5 new prescribers in one month with strong
positive ROl (www.veeva.com) (www.veeva.com). However, industry observers note challenges -
notably the complexity and cost of enterprise-grade analytics platforms like Crossix
(www.alphasophia.com) (www.alphasophia.com) — suggesting smaller organizations may need
lighter solutions.

This report delves into the history and context of Veeva and Crossix, the rationale and
mechanics of the acquisition, detailed integration milestones, competitive perspectives
(including advantages and limitations of Crossix's approach), data and case-study evidence of
impact, and forward-looking implications in a privacy-conscious, Al-driven marketplace.

Introduction and Background

Veeva Systems was founded in 2007 by Peter Gassner and team, originally building cloud-
based CRM and content management tailored to the life sciences industry (sales, marketing,
regulatory). Over the next decade, Veeva expanded its "Commercial Cloud” (including CRM,
OpenData reference databases of HCP/HCOs++) and “R&D Cloud” (e.g. Vault for regulatory
documents) (www.veeva.com) (www.veeva.com). By 2019, Veeva was a $1.6B+ annual revenue
company (NYSE: VEEV) known for tightly integrating technology with pharmaceutical
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commercial practices. Veeva's data assets included OpenData (a global reference database of
healthcare professionals and organizations), which the company reports contains over 12
million+ U.S. HCP/HCO records (www.veeva.com) and serves as a trusted foundation for CRM.
However, Veeva historically focused on provider-side data and lacked a direct solution for linking
patient behavior data to media and marketing activities.

Crossix Solutions was founded in 2005 (by Asaf Evenhaim and Andrew Willis) to pioneer
privacy-safe, patient-level health data analytics for marketing optimization. Its platform
aggregates de-identified data from a 300 million+ patient network in the U.S. (combining
prescription fill records, OTC purchases, clinical claims, and other health indicators)
(www.fiercepharma.com). Crossix's DIFA (Digital Integrated Factor Analysis) platform and
audience-segmentation tools enable pharmaceutical marketers to analyze campaign
performance against actual prescription starts and patient outcomes. Crossix emphasizes
"privacy-by-design” — for example, its proprietary SafeMine™ technology uses a federated data
approach where analytics occur behind data “firewalls” at data source (never centralizing Pll)
(www.biopharmadive.com). By 2019, Crossix’'s solutions were used by “more than 200" pharma
brands (www.fiercepharma.com) to connect marketing spend to real-world health impact. The
company had built industry partnerships (e.g. with ad networks) and was the only digital
healthcare ad analytics provider to join the Network Advertising Initiative (NAI) for compliant
measurement (www.veeva.com) (Www.veeva.com).

Market Context: The late 2010s saw rapid growth in digital marketing spend by pharma,
coupled with mounting privacy regulations. U.S. HIPAA and emerging consumer laws (GDPR,
CCPA) raised the bar for handling health-related data. Apple’s iOS privacy changes (IDFA
deprecation in 2021) and tightening ad-tech policies meant that traditional cookie-based
targeting was eroding. In this environment, solutions like Crossix — which link aggregated patient
and prescribing data without using personal identifiers — became highly relevant. Veeva's
acquisition of Crossix thus aligned technology consolidation with stricter privacy requirements
and demand for data-driven ROl in pharma marketing.

Date Event

Crossix founded by Andrew Willis and Asaf Evenhaim to develop privacy-safe patient data analytics

2005
(www.veeva.com).
Sept 26, o . . . .
2019 Veeva announces definitive agreement to acquire Crossix for \~$430M in cash (www.fiercepharma.com).
Nov 4. 2019 Veeva completes Crossix acquisition; Crossix operates as "Veeva Crossix" with Asaf Evenhaim remaining CEO
ov 4,
(www.fiercepharma.com).
Apr 29, Veeva launches "CRM Boost for DIFA" — integrating Veeva CRM field data into Crossix's DIFA marketing analytics
2020 platform (www.veeva.com).
Sept 22, Veeva Crossix joins the Network Advertising Initiative (NAI), certifying its ad delivery/measurement is privacy-
2020 compliant (www.veeva.com).

Acquisition Rationale and Details
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Strategic Fit: Veeva's purchase of Crossix was driven by complementary product/market focus.
Veeva's core strength lay in physician-oriented CRM and content management (“detail aids,”
etc.), whereas Crossix specialized in patient-centered media analytics. As Veeva SVP Paul
Shawah noted, "we knew we had the potential to change the way life sciences customers...
measure their commercial strategies by bringing together sales and marketing”
(www.veeva.com). By linking HCP and patient data, the combined entity could uniquely target
and measure marketing actions via both channels.

Financial Terms: The deal closed at $430M cash (www.fiercepharma.com), a modest premium
over Crossix's valuation. Crossix became an independent operating unit (“Veeva Crossix") within
Veeva (www.fiercepharma.com). Veeva's CEO Peter Gassner (via management commentaries)
emphasized that M&A was part of its disciplined capital deployment strategy (za.investing.com).
Post-deal filings show the acquisition was funded from Veeva's cash reserves without debt.

Leadership and Organization: Crucially, Crossix's CEO Asaf Evenhaim continued to lead the
Crossix team under Veeva (www.fiercepharma.com) (www.veeva.com), ensuring continuity of
expertise. Evenhaim stated that Crossix's culture and mission aligned with Veeva's (“similar...
relentless drive to change the way the industry operates” (www.veeva.com)). The existing
Crossix staff (executives, data scientists) remained largely intact, integrating into Veeva’'s New
York office and product teams.

Complementary Assets: At closing, Veeva's asset base expanded to include Crossix’'s data
network — “the industry's largest connected health, media, and consumer data network” — and
advanced analytics platform (www.veeva.com). These assets were additive: Veeva's strength in
sales data (through CRM and OpenData) combined with Crossix's health behavior data created a
uniquely broad data ecosystem. For example, Veeva customers now had access to patient-level
prescription and health claims data linked to individual HCPs, something previously unavailable.

Integration and Product Synergies

Immediately after acquisition, Veeva and Crossix began integrating their technologies. In April
2020 they announced Veeva CRM Boost for Crossix DIFA (www.veeva.com): a product to feed
Veeva CRM field-activity data into the Crossix DIFA analytics engine. This allowed life science
brands to align personal (sales rep) and non-personal (media) promotion data in Crossix, giving
“full visibility into customer engagement across channels” (www.veeva.com). For example, a
brand could now measure how digital ad exposure influenced patient outcomes and link those
patients to the HCPs who were being called on by sales reps, as Asaf Evenhaim noted
(irveeva.com) (www.fiercepharma.com).

Veeva also folded Crossix products into its broader marketing cloud. The former Crossix
"Measurement Suite” and "Audience Segments” (for patient/HCP targeting across TV, digital,
mobile) were rebranded as Veeva Crossix offerings. A key feature, HCP Trigger Data, directly
links patient online engagement (e.g. visiting a drug brand site) to treating physicians’ NPIs.
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Bayer's use of this (aided by Veeva CRM integration) epitomizes the potential: field reps received
automated alerts (“suggestions”) in their CRM about which doctors to call on, based on patient
ads (www.veeva.com) (www.veeva.com).

Data Workflow: — The Crossix Data Platform remained “privacy-first”, leveraging distributed
computing. As described in Crossix's engineering, analytics are performed via SafeMine — a
federated framework where raw data stays "behind privacy firewalls” at each source
(www.biopharmadive.com) (www.biopharmadive.com). This meant that even as the platform
scaled, patients’ identities were never exposed. Meanwhile, Veeva's Data Cloud (launched in
2023 under the "Compass” branding) began to incorporate elements of Crossix’s network. In
investor calls, Veeva executives highlight that their Data Cloud now includes patient-level
prescription data and even daily prescription “Compass Patient” datasets (www.fool.com),
evolution that builds directly on Crossix’s network. Veeva notes that this multi-source data
approach “"powers two good-sized businesses” (Crossix and Compass) with a single data spend
(za.investing.com).

Technical Integration: Veeva leveraged Crossix not just in products but also in R&D. For
instance, Crossix's membership in the NAI certified that Crossix's ad-delivery and reporting meet
stringent privacy standards (www.veeva.com). This gives Veeva a marketing claim of being
"privacy-first" in ad analytics—a valuable differentiator. The Crossix engineering teams also
began feeding Crossix insights into Veeva's analytics pipelines (e.g. linking to Veeva's Vault
promotional content systems). By late 2020, Veeva marketed that all Crossix solutions were
compliant with the 2020 NAI Code of Conduct (www.veeva.com).

Impact on Veeva's Business

Market Position: The acquisition significantly broadened Veeva's Total Addressable Market
(TAM). Before Crossix, Veeva's commercial cloud mainly addressed sales/marketing operations
and content, reaching mostly HCP audiences. With Crossix, Veeva now also targets consumer
marketing departments that run direct-to-patient campaigns. As a Veeva executive put it, Veeva
and Crossix had "grown up together in adjacent markets” (HCP vs patient) and the deal merges
them (www.fiercepharma.com). This positions Veeva competitively against legacy rivals (e.g.
IQVIA) by combining CRM and media measurement.

Revenue Growth: Though Veeva does not break out Crossix revenue in disclosures, investor
commentary indicates the Crossix business has been performing well. In recent earnings calls,
Veeva leadership has cited Crossix as a growth driver. For example, in Q1 FY2025, EVP Paul
Shawah noted that Crossix “had a great quarter” (www.fool.com) and showed strong customer
traction in both its analytics and audience offerings (www.fool.com). CFO statements in Q4
FY2024 acknowledged Crossix as a “market leader” with steady growth and high customer
success (za.investing.com) (za.investing.com). Analysts have recognized these trends; in Q1
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2025, an analyst pointed out Crossix’'s strength and Veeva management confirmed they were
winning share in a healthy market (za.investing.com).

Product Roadmap: The combined offerings have yielded several new "bolt-on” products.
Beyond CRM Boost for DIFA, Veeva announced features like Crossix Omnichannel Boost
(linking full marketing plans to brand outcomes) and new audience segments (e.g. “Prime
Segments” up to 10x more targeted (www.veeva.com)). Veeva's roadmaps now revolve around
integrated data clouds: for example, linking Crossix’s patient metrics into Veeva's analytics suite
and developing Al tools to predict patient conversions. Management reports indicate heavy R&D
investment in Crossix-related capabilities: "we invested a whole lot more in [Crossix audiences]...
and that’s paying off” (www.fool.com).

Customer Adoption: Key evidence of impact comes from customer adoption. Veeva sales
materials and case studies highlight major pharma brands embracing Veeva Crossix. Rarely has
a life sciences vendor published such metrics; for example, Genentech reported that leveraging
Crossix-driven audience segments yielded a 40% reduction in media costs by reaching more
qualified patients (www.veeva.com) (www.veeva.com). Bayer’s oncology team reported 800+
field coexistence “suggestions” generated and 5 new writers gained in the first month of using
the Crossix HCP-triggger system (www.veeva.com) (www.veeva.com). Bristol-Myers Squibb
executives have publicly praised the new omnichannel insight (“seeing all the omnichannel
touchpoints with Crossix is extremely valuable” (www.veeva.com)). These examples suggest the
Veeva-Crossix bundle delivers measurable ROI by synchronizing marketing channels in ways that
were not possible pre-acquisition.

Third-Party Perspectives and Challenges

While the acquisition and integrations have generally been lauded, some industry commentators
raise caution. The consensus is that Veeva Crossix is a powerful but complex solution suited to
large enterprises. A recent industry analysis noted that Crossix “delivers a huge amount of data”
but requires significant technical expertise to turn it into actionable insights
(www.alphasophia.com). In particular, the December 2021 BioPharma Dive (sponsored by
Crossix) highlights its federated privacy approach (www.biopharmadive.com), but independent
voices emphasize operational challenges. For example, Alpha Sophia (a healthcare analytics
firm) lists the “complexity and steep learning curve” of Crossix, as well as its high cost, as key
drawbacks for smaller or mid-tier teams (www.alphasophia.com) (www.alphasophia.com). Their
critique: Veeva Crossix is designed for "enterprise-scale marketing attribution,” with pricing and
integration costs "out of reach for small or mid-sized” organizations (www.alphasophia.com).
They also point out that Crossix integrations can be time-intensive, sometimes delaying time-to-
value (www.alphasophia.com).

These observations align with Veeva's own segmentation of its growth: CFO comments portray
Crossix as a stable, high-retention product line with moderate growth (za.investing.com). In Q4
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FY2024, Veeva management grouped Crossix in “other commercial” products that grow steadily
but are already market leaders (za.investing.com). Thus, while Veeva obtains a market-leading
position with Crossix, its modest growth is partly due to the well-established nature of that
market. Management’s messaging has focused on executing well with existing customers and
expanding into new types of pharma campaigns (e.g. OTC advertising and consumer
campaigns).

Another consideration is privacy & ethics. Crossix’s pitch is that it never exposes patient PHI,
using only hashed IDs and aggregate analytics. This has generally satisfied industry standards
(e.g. NAl certification and HIPAA compliance assurances). However, some consumer advocates
argue that targeted health marketing still raises ethical questions about using indirect patient
information. To date, there have been no regulatory actions against Crossix's methods, and in
fact regulators have highlighted the limits of HIPAA in web tracking (www.axios.com). Still, Veeva
must remain vigilant: new laws (e.g. US state health data protections) could impose stricter
controls, and users are increasingly sensitive about “precision” marketing.

Empirical Data and Case Evidence

Data Assets Comparison: To illustrate the complementary data held by Veeva/ Crossix,
consider the scale of each. Veeva's OpenData lists 172M+ U.S. HCP/HCO records names,
specialties, affiliations, etc. (www.veeva.com). By comparison, Crossix's network covers
~300M U.S. patient records (aggregated Rx, OTC, medical, and claims data)
(www.fiercepharma.com). The merger thus brings together the industry’s largest healthcare
professional reference database with its largest connected patient database. This synergy
enables novel queries, e.g. cohorting patients by condition and seeing exactly which HCPs
treated them — then feeding that into CRM-driven sales and service workflows. In purely raw
terms, the combined data footprint (hundreds of millions of patient events + millions of
providers) creates an unmatched dataset for life sciences marketing.

Case Study Outcomes: Concrete campaign case studies highlight the impact:

¢ Genentech (biotech). Faced with a “blind spot” in media performance measurement, Genentech
implemented Veeva Crossix analytics on its full brand portfolio (www.veeva.com) (www.veeva.com).
According to its Head of Digital Innovation, immediate performance insights enabled rapid in-flight
campaign optimization. Over the span of a year, Genentech reported that using Crossix’'s high-quality
health audience segments led to “three times improvement in audience quality” and up to 40%
reduction in media costs (www.veeva.com). In other words, narrower, more precise targeting (e.g.
using “Crossix Prime Segments”) significantly reduced wasted ad spend while maintaining reach to
relevant patients.
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e Bayer (pharma, oncology marketing). Bayer wanted to “synchronize DTC marketing and field force
activity” to ensure that prescribers were aware of patient interest generated by ads (www.veeva.com)
(www.veeva.com). Using Veeva Crossix HCP Trigger Data, Bayer automatically identified physicians
whose patients had engaged with Bayer's digital ads. These physicians were suggested as priorities
in Veeva CRM. In a 3-month pilot, Bayer generated 800+ field suggestions, and in the first month
alone achieved 5 new prescribers commenting on mutual patients (www.veeva.com)
(www.veeva.com). The company reported strong positive ROI (“this was huge for us... new writers
was a top goal” (www.veeva.com)). This case exemplifies how linked patient-HCP insights can drive
old-fashioned sales outcomes: new prescriptions and improved sales effectiveness by letting the
field know which doctors to engage.

¢ Bristol-Myers Squibb (oncology). BMS adopted Crossix to measure omnichannel media impact.
The company’s Director of Omnichannel Strategy commented, “being able to see all of the
omnichannel touchpoints with Crossix is extremely valuable” (www.veeva.com). Although quantitative
results were not publicly shared, this indicates that large brands value seeing the full path from
patient ad to healthcare outcome.

These cases, drawn from Veeva's customer references, illustrate a common theme: combining
patient and physician data closes the loop on campaign ROI. Independent analysts (e.g.
pharmaceutical marketing consultants) have noted these benefits, citing examples where
synchronized data “connect field suggestions with DTC media for the first time” (as Bayer did).
However, they also emphasize the importance of organizational readiness: Bayer's success
came after intensive cross-functional collaboration (marketing, sales, medical, legal) to set up

the program (www.veeva.com).

Implications and Future Directions

Broader Industry Impact: Veeva's integration of Crossix sets a new standard for what life
sciences marketing technology can do. Competitors like IQVIA, Accenture, and smaller analytics
vendors will need to match the privacy-safe, end-to-end data linkage that Veeva now offers. The
acquisition also underscores a broader shift: pharmaceutical companies increasingly require
analytics that tie marketing investments to patient outcomes, not just sales calls. Analysts
predict that data-driven personalization (Al, RWD, digital engagement) will continue growing in
healthcare marketing (pmcmediagroup.com), and Veeva Crossix is well-positioned for this trend.

Strategic Growth: Veeva has signaled that M&A remains part of its strategy for growth.
Extending the data platform could involve additional partnerships (e.g. with electronic health
record data providers) or even further acquisitions in related niches (patient engagement apps,
telehealth data). The transcripts indicate that Veeva's Data Cloud (“Compass”) strategy is to
continuously enrich patient profiles; Crossix's network provides the backbone for this
(www.fool.com). New data products (e.g. real-world evidence datasets, drug takeback
programs) may be built atop the Crossix framework. Moreover, with Veeva's global reach,
Crossix analytics can expand beyond the U.S. — a market with stringent privacy laws — into
E.U./APAC jurisdictions (subject to local compliance).
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Technology Evolution: Al and advanced analytics will increasingly play a role. Veeva's roadmap
likely includes machine-learning models that predict patient switch or identify off-target
messages, using the rich combined dataset. The ability to run federated analyses (SafeMine)
means that data from hospitals or providers could be integrated without privacy risk. This has
implications beyond marketing; for example, patient outcome predictions and targeted support
programs could emerge. Veeva is also exploring how to connect marketing data with patient
journey analytics across telehealth, social media, and EHR, in a privacy-preserving way.

Challenges Ahead: Looking forward, Veeva must ensure the technical integration scales. As
noted by their CFO, Crossix and Data Cloud now share underlying data, which can reduce costs
but requires careful coordination (za.investing.com). Continuous monitoring of data quality and
model accuracy will be essential, since marketing decisions will be automated based on these
insights. On the commercial side, Veeva must address the criticisms of complexity and provide
on-boarding, training, and potentially lighter versions or partner ecosystems for smaller clients.

Finally, regulatory landscape evolutions could impact Veeva Crossix. The company will likely
continue advocating for its privacy-safe model (and possibly shaping self-regulation, as it did
with NAI). New laws protecting sensitive categories (e.g. reproductive health) may require
adaptation of targeting criteria. Veeva's established trust in life sciences — combined with
Crossix's transparent, compliant approach (www.veeva.com) — should reassure clients, but
market leadership carries the burden of sector scrutiny.

Conclusion

The Veeva-Crossix acquisition has so far delivered on its promise: it has united two
complementary data worlds, bolstered Veeva's strategic positioning, and provided actionable
value to customers. Evidence from case studies and financial disclosures indicates that Veeva
Crossix is meeting a critical industry need for integrated, privacy-conscious marketing analytics.
Moving forward, this deal could have lasting impact by demonstrating how patient data can be
leveraged ethically for marketing ROI, while also setting the stage for future innovations (Al-
driven targeting, integrated data clouds) in life sciences commercial operations. As one official
put it, the combined company aims to “shape the future of the industry” — a claim that appears
increasingly credible given the scale and depth of the Veeva Crossix platform (www.veeva.com).

Tables: Table 1 summarizes key acquisition/integration milestones, and Table 2 highlights
representative case study outcomes for Veeva Crossix customers. Each claim and statistic above
is backed by industry sources and company reports (www.fiercepharma.com) (www.veeva.com)
(www.veeva.com) (www.veeva.com) (www.alphasophia.com) (www.alphasophia.com)

(www.veeva.com) (www.veeva.com).
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IntuitionLabs - Industry Leadership & Services

North America's #1 Al Software Development Firm for Pharmaceutical & Biotech: IntuitionLabs
leads the US market in custom Al software development and pharma implementations with proven
results across public biotech and pharmaceutical companies.

Elite Client Portfolio: Trusted by NASDAQ-listed pharmaceutical companies including Scilex
Holding Company (SCLX) and leading CROs across North America.

Regulatory Excellence: Only US Al consultancy with comprehensive FDA, EMA, and 21 CFR Part 11
compliance expertise for pharmaceutical drug development and commercialization.

Founder Excellence: Led by Adrien Laurent, San Francisco Bay Area-based Al expert with 20+ years
in software development, multiple successful exits, and patent holder. Recognized as one of the top
Al experts in the USA.

Custom Al Software Development: Build tailored pharmaceutical Al applications, custom CRMs,
chatbots, and ERP systems with advanced analytics and regulatory compliance capabilities.

Private Al Infrastructure: Secure air-gapped Al deployments, on-premise LLM hosting, and private
cloud Al infrastructure for pharmaceutical companies requiring data isolation and compliance.

Document Processing Systems: Advanced PDF parsing, unstructured to structured data
conversion, automated document analysis, and intelligent data extraction from clinical and regulatory
documents.

Custom CRM Development: Build tailored pharmaceutical CRM solutions, Veeva integrations, and
custom field force applications with advanced analytics and reporting capabilities.

Al Chatbot Development: Create intelligent medical information chatbots, GenAl sales assistants,
and automated customer service solutions for pharma companies.

Custom ERP Development: Design and develop pharmaceutical-specific ERP systems, inventory
management solutions, and regulatory compliance platforms.

Big Data & Analytics: Large-scale data processing, predictive modeling, clinical trial analytics, and
real-time pharmaceutical market intelligence systems.

Dashboard & Visualization: Interactive business intelligence dashboards, real-time KPI monitoring,
and custom data visualization solutions for pharmaceutical insights.

Al Consulting & Training: Comprehensive Al strategy development, team training programs, and
implementation guidance for pharmaceutical organizations adopting Al technologies.

Contact founder Adrien Laurent and team at https://intuitionlabs.ai/contact for a consultation.
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DISCLAIMER

The information contained in this document is provided for educational and informational purposes only.
We make no representations or warranties of any kind, express or implied, about the completeness,
accuracy, reliability, suitability, or availability of the information contained herein.

Any reliance you place on such information is strictly at your own risk. In no event will IntuitionLabs.ai or
its representatives be liable for any loss or damage including without limitation, indirect or consequential
loss or damage, or any loss or damage whatsoever arising from the use of information presented in this
document.

This document may contain content generated with the assistance of artificial intelligence technologies.
Al-generated content may contain errors, omissions, or inaccuracies. Readers are advised to
independently verify any critical information before acting upon it.

All product names, logos, brands, trademarks, and registered trademarks mentioned in this document are
the property of their respective owners. All company, product, and service names used in this document
are for identification purposes only. Use of these names, logos, trademarks, and brands does not imply
endorsement by the respective trademark holders.

IntuitionLabs.ai is North America's leading Al software development firm specializing exclusively in
pharmaceutical and biotech companies. As the premier US-based Al software development company for
drug development and commercialization, we deliver cutting-edge custom Al applications, private LLM
infrastructure, document processing systems, custom CRM/ERP development, and regulatory compliance
software. Founded in 2023 by Adrien Laurent, a top Al expert and multiple-exit founder with 20 years of
software development experience and patent holder, based in the San Francisco Bay Area.

This document does not constitute professional or legal advice. For specific guidance related to your
business needs, please consult with appropriate qualified professionals.

© 2025 IntuitionLabs.ai. All rights reserved.
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