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Executive Summary

In March 2026, Veeva Systems announced the acquisition of Ostro, a startup offering an Al-driven patient and healthcare
professional (HCP) engagement platform that integrates with Veeva Vault CRM. Ostro’s technology transforms static
brand websites, emails, and messages into interactive, compliant conversational agents. Using conversational Al,
semantic search, and biopharma-specific guardrails, Ostro enables patients and doctors to ask natural-language
questions and receive immediate, 100% MLR-approved answers in real time (X v prnewswire.com). Unlike generic
chatbots, Ostro’s system does not hallucinate or generate unapproved content, ensuring full regulatory compliance by

design (@ www.veeva.com) (! www.prnewswire.com).

Veeva paid roughly $100 million (cash plus equity retention) for Ostro (*/ www.fiercepharma.com) (‘! vaww. prnewswire.com).
The deal positions Ostro as an independent unit within Veeva, led by CEO Dr. Chase Feiger. Over time, Veeva plans to
deeply integrate Ostro’s Al agents into its Commercial Cloud (including Vault CRM) to connect online and field
engagements, creating a truly unified, omnichannel customer experience (1! www.veeva.com). This move underscores
Veeva's strategic focus on “ agentic CRM” — embedding Al at every touchpoint of the customer journey (doctors and
patients alike). As Veeva CEO Peter Gassner explained, Al has “changed how people get information” and Ostro helps
ensure that “patients and doctors have instant access to accurate information” (°/ www.veeva.com). Ostro co-founder Dr.
Feiger similarly emphasized the need for healthcare information to be “effortless to access and fully compliant by design”

(®! www.veeva.com).

This report provides a comprehensive analysis of the Veeva—Ostro acquisition and its context in the life sciences
industry. Sections cover Veeva'’s Vault CRM platform, Ostro’s background and technology, Al trends in patient/HCP
engagement, competitive landscape, and anticipated impacts. We present data-driven insights (market size forecasts,
physician usage statistics, etc.) and multiple perspectives (industry analysts, marketing experts, regulatory studies). Case
examples illustrate how Al agents are reshaping pharma engagement. We also discuss the risks and future directions
of integrating Al engagement into regulated healthcare environments. All findings are substantiated by extensive citations
to credible sources.

Introduction and Background

For decades, pharmaceutical customer engagement has relied heavily on one-way communication: pharmaceutical
companies pushed static content through brand websites, emails, or in-person sales calls, assuming that overwhelmed
healthcare professionals (HCPs) and patients would find and read any relevant information. This model is rapidly
changing. Widespread adoption of artificial intelligence (Al) and shifting user behavior mean that HCPs and patients
increasingly expect conversational, on-demand answers, rather than manually searching through dense websites or
print brochures (I’ www.iorbes.com) (¥l www.forbes.com). Massive growth in online health queries — including via Al tools
like ChatGPT — is driving a fundamental shift in pharma’s customer engagement model (I°) www.forbes.com) ()

www.annenbergpublicpolicycenter.org).

Nonetheless, the life sciences industry must balance innovation with strict regulatory oversight. Medical, Legal, and
Regulatory (MLR) review departments require all patient/HCP communications be accurate and approved. Non-
compliant content can lead to safety risks, erode trust, or incur legal penalties. Recent studies highlight the stakes: for
example, a 2026 academic study found that large language models (LLMs) produced “unsafe” or “problematic” medical
advice in up to 43% of cases (") www.nature.com), underscoring why “compliance-by-design” is essential in healthcare Al.

Veeva Systems (founded 2007) is a cloud software leader for the life sciences industry. Its flagship products include
Vault (a regulated content/QMS/clinical platform) and Vault CRM, a customer relationship management suite tailored for
pharma. Veeva CRM was originally built on Salesforce, but in 2022 Veeva announced it would end that partnership and
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move to its own Vault CRM Suite (7! intuitionlabs.ai). Vault CRM (GA Apr 2024) now unifies sales, marketing, and
medical teams on a single cloud platform with integrated Al agents for call prep, media planning, free-text analysis, and
more (**) www.veeva.com). By early 2026 Veeva reported 125+ customers live on Vault CRM worldwide — including top
20 global pharmas — calling it the “next generation CRM for life sciences” (““! ir.veeva.com). The company is aggressively
embedding Al: as of 2026 Veeva offers built-in Al agents for voice input and text analysis, and executives (e.g. BMS’s
Greg Meyers) praise Vault CRM’s “embedded Al” for personalizing customer journeys [91L83-L92 ; 651L23-L27.

Yet even a powerful CRM like Veeva’s has traditionally focused on field-based customer data (sales calls, HCP
interactions, etc.), rather than direct digital engagement on brand websites or email channels. Ostro fills that gap. Ostro
Health (founded 2019) pioneered an Al engagement “intelligence layer” atop brand sites and digital channels. Its
platform lets HCPs and patients ask natural-language questions right on a drug website or in response to an email/SMS,
and instantly receive fully compliant answers drawn from the brand’s approved content. In effect, Ostro turns passive
content into an interactive agent. Instead of forcing users to hunt through FAQs, Ostro’s agent actively interprets intent,
surfaces relevant resources, and even recommends next steps, all while logging rich engagement data for marketers (“5]

ostro.veeva.com) (18! www.mmm-online.com).

Table 1 (below) summarizes key milestones leading up to Veeva'’s acquisition of Ostro in March 2026. It includes Veeva's
CRM evolution and Ostro’s own rise, illustrating the context for the deal. These historical points are drawn from press
releases, interviews, and industry reports (*“ irveeva.com) (*") www.siliconlegal.com) ("l www.forbes.com).| Year | Event |
Source(s) |

| I I

| 2019 | Ostro founded by Dr. Chase Feiger (CEO, former GoogleHealth) and Ahmed Elsayyad (COO). | (Company
reports, press) |

| 2022 | Ostro raises $45M Series B led by Caffeinated Capital (with Founders Fund, Greycroft, RRE, etc.) (7]
www.siliconlegal.com). | Silicon Legal News (") www.siliconlegal.com) |

| Dec 2022 | Veeva announces it will not renew its Salesforce CRM contract and will migrate CRM to its Vault platform
(*#intuitionlabs.ai). | Industry news (¥ intuitionlabs.ai) |

| Apr 2024 | Veeva Vault CRM Suite launches to general availability; initial customers onboard (! intuitionlabs.ai) (]
irveeva.com). | Veeva press releases (" irveeva.com) |

| Mar 3 2026 | Veeva announces 125+ customers live on Vault CRM, accelerating its “agentic CRM” vision (1!
irveeva.com) (““irveeva.com). | Veeva investor release (*“ irveeva.com) |

| Mar 10 2026 | Veeva acquires Ostro for ~$100M (cash + equity): Ostro to remain independent, led by Dr. Feiger (")

www.prnewswire.com) () www.veeva.com). | Veeva press release (! www.prnewswire.com) |

Table 1: Timeline of Veeva CRM and Ostro milestones (2019-2026). Sources: Veeva press releases and media

coverage (I* ir.veeva.com) (171 www.siliconlegal.com) (! www.prnewswire.com).

In summary, Veeva'’s acquisition of Ostro unites two complementary innovations in life sciences customer engagement:
Veeva's enterprise CRM backbone (Vault CRM and related Al agents) and Ostro’s Al-driven interface for digital channels.
This combination aims to break down silos between traditional field engagements and modern digital experiences,
enabling a seamless, omnichannel platform for reaching patients and healthcare professionals.

Veeva Systems and Vault CRM

Veeva Systems is a publicly traded (NYSE: VEEV) software company whose industry cloud serves the global life
sciences sector. Its flagship offerings encompass R&D and Quality (“Vault” platform) as well as Commercial Solutions
(CRM, Master Data, etc.). Veeva has over 1,500 life science customers, including the world’s largest pharmas and
emerging biotechs (“*!irveeva.com) (??irveeva.com). Veeva is organized around “suites” of applications on its Vault
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platform. The Vault CRM Suite (formerly just “Veeva CRM”) is purpose-built for pharma/biotech sales, marketing, and

medical purposes (“*/ vww.veeva.com) (! irveeva.com).

Vault CRM provides unified management of customer data across sales, marketing, and medical roles: territory/label
planning, account management, event management, campaign coordination, and more (**! www.veeva.com) (%!
www.veeva.com). It replaces traditional spreadsheets and generic CRMs with a single regulated cloud. Key features
include deep life-sciences compliance (audit trails, digital process logs), integrated content management, and built-in data
like HCP affiliations. Starting in 2024, Veeva embedded Al agents into Vault CRM to boost productivity. For example,
early offerings included a Pre-Call Agent (suggesting actions and content before sales calls), a Voice Agent (converting
field reps’ voice notes into CRM data), and a Free Text Agent (flagging compliance issues in written notes) (*°
www.sramanamitra.com). These agents leverage Veeva's specialized clinical and commercial data to deliver context-aware
insights. Bristol-Myers Squibb and Roche (among others) have publicly endorsed Vault CRM’s Al capabilities for

personalized customer journeys (°°/ www.veeva.com).

In March 2026, Veeva announced 125+ customers now live on Vault CRM, spanning “multiple top 20 biopharmas”
globally (**ir.veeva.com). Veeva touts that this “industry success” validates Vault CRM's value: its “deep industry and
regional functionality” and seamless workflows provide the foundation for integrated commercial execution (**”
irveeva.com). Veeva's President of CRM (Arno Sosna) noted these customers are on a “fast path to agentic customer
engagement,” signaling Veeva’s push to make CRM proactive and Al-driven (*°! ir.veeva.com). As a result, Veeva has
even brought forward the retirement of its older Salesforce-based CRM (support ending Dec 2029 instead of Sep 2030)
to encourage customers to adopt Vault CRM. () ir.veeva.com)

Overall, Vault CRM Suite anchors Veeva’'s Commercial Cloud. It connects field sales planning, in-person engagements,
and the existing set of Veeva apps (e.g. Events Management, Campaign Manager, Patient CRM) (“ www.veeva.com)
(%irveeva.com). The acquisition of Ostro now adds a digital engagement layer to this suite. Whereas Vault CRM
orchestrates interactions that happen via reps, marketers, or inside sales, Ostro’s platform will extend Veeva's reach to
web and mobile channels—where patients and busy healthcare professionals increasingly seek information. Veeva has
emphasized this integration goal: the 2026 press release notes that Veeva “will develop integrations between Ostro
and Veeva Commercial Cloud applications for seamless workflows that connect online and field engagements”
(“www.veeva.com). This suggests a future where, for example, an HCP’s online query via Ostro’s chatbot could update
the Vault CRM client profile or trigger a follow-up action by a field rep, all within one unified data model.

Ostro: Company and Technology

Founders and Mission. Ostro Health (often just “Ostro”) was founded in 2019 by Dr. Chase Feiger (CEO) and business
partner Ahmed Elsayyad (COO), with seed investment by Silicon Valley and pharma-focused VCs (°*/
www.sramanamitra.com) ("l www.siliconlegal.com). Dr. Feiger, a physician and former Google Health executive, started
Ostro with the mission to simplify how people “find and access the right medical treatment” (“*) vaw.sramanamitra.com).
Frustrated by static websites and one-way emails, Ostro’s team set out to build an Al-powered interface that could sit on
a brand’s existing digital channels and handle natural-language queries from HCPs and patients. As one industry author
summarized, Ostro’s product turns email blasts and brand sites into “agentic Al” that thinks, adapts, and engages through

the healthcare journey (% www.linkedin.com).

Funding and Investors. Ostro raised significant venture funding to develop its platform. Notably, in late 2022 Ostro
closed a $45 million Series B round, with participation from several high-profile VCs (Founders Fund, Greycroft, RRE
Ventures, Caffeinated Capital, Trust Ventures, etc.) (*") www.siliconlegal.com). This infusion built on earlier seed/Series A
rounds (details undisclosed), bringing total funding into the tens of millions. The Series B press report emphasizes
Ostro’s value proposition: “personalized healthcare journeys that boost engagement and drive improved value for
consumers, HCPs, and life sciences brands” (") www.siliconlegal.com). (A follow-on note: LinkedIn posts from March 2026
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reveal that Havas, a global marketing conglomerate, not only partnered with Ostro but also invested in it, further
validating Ostro’s platform and expanding its reach (°°/ v linkedin.com)).

Ostro’s Platform and Al Architecture. At its core, Ostro offers an Al chat and search layer for biopharma brands.
Ostro can be deployed on multiple channels — brand websites, email newsletters, text messages, or even social media
pages — wherever patients and doctors might go for information. The user experience is conversational: HCPs or patients
type (or speak) questions in their own words, and Ostro’s Al parses the intent, looks up the brand’s approved content,
and generates an immediate response (often a snippet of information or a recommended next step). A published
description explains, “users can ask questions and receive approved information, resources, and next steps in real-time”
via Ostro’s interface (°“! www.sramanamitra.com).

Ostro’s Al stack is a hybrid model built specifically for regulated healthcare, combining:

« Natural language understanding (conversational Al): Literally a chatbot frontend. Users can type complex queries,
using casual language, typos, medical shorthand, etc. Ostro’s NLP algorithms handle these inputs and map them to
relevant topics. For example, the system knows that “EFX” is a common abbreviation for “efficacy” in medical queries

(18] www.mmm-online.com).

« Semantic search and knowledge graph: Behind the scenes, Ostro indexes the brand’s entire approved content
library (label info, patient leaflets, FAQs, etc.) and any other compliance-approved resources. Semantic search lets it
find the most relevant passages to answer each query, even if no one wrote a direct Q&A about that exact question.

« Business rules and guardrails: Ostro encodes life-sciences-specific compliance logic. It only produces answers
drawn verbatim from Medical-Legal-Regulatory (MLR) reviewed materials — it does not invent new content or give
off-label advice. The Veeva press release emphasizes that “responses are 100% compliant and drawn from MLR-
approved materials” and that “unlike other Al solutions, Ostro does not hallucinate or generate novel responses” (%!
www.veeva.com). If Ostro’s Al is not confident, it can escalate the query to a human agent or suggest the user contact
a medical information line.

« Interaction data and analytics: Each conversation generates rich data on what topics are most in demand, where
users have confusion, and where digital messaging can be improved. For instance, Ostro’s analytics can report
which questions are asked most frequently, which materials are clicked on, and how engagement correlates with
conversion actions (e.g. requesting a rep) (°° v fiercepharma.com). This closes the loop by feeding marketers’
planning processes with real usage insights (the so-called “data-backed tips” for boosting engagement (°°

www.fiercepharma.com)).

Features and Use Cases. Ostro’s core product, often branded as “Tailor” or “Airmark”, can be thought of as a
conversational layer on top of a brand’s digital ecosystem. Some key examples:

« On-brand chat widget: Ostro can appear as a chat box or content sidebar on brand websites. If a doctor arrives via
an ad for clinical trials, Tailor reorders the menu of page categories to highlight relevant trial info, instead of burying it
beneath generic links (°°/ www.mmm-online.com). When the doctor then types a question (e.g. “What are the side
effects?”), the agent pops up with an answer snippet and further reading links, just as a Netflix-style recommendation
engine suggests video content (*° www.mmm-online.com). Ostro ensures that this channel remains lightning-fast
(“immediate answers”) and always uses pre-approved text, effectively overlaying intelligence on static content. (%%

www.mmm-online.com) (I8} www.mmm-online.com)

- Email-based agent (Airmark): Ostro’s tool was specifically designed to let clinicians reply to pharma emails and
get answers. As described in a Forbes feature, Ostro’s Airmark agent parse email threads so that when a clinician
clicks “reply” with a question, the Al jumps in and carries on a conversation automatically (I www.forbes.com) (7!
www.forbes.com). In other words, pharmaceutical emails become interactive dialogues rather than dead-end blasts.
Airmark learns as it goes: it can notice, for example, that a doctor repeatedly asks about dosing and proactively
follow up with each email. This is a radical shift from the industry norm, which usually required doctors to find a
contact phone or email reference if they had further queries (" www.forbes.com).

© 2026 IntuitionLabs.ai - North America's Leading Al Software Development Firm for Pharmaceutical & Biotech. All rights Page 5 of
reserved. 17


https://www.linkedin.com/posts/chasefeiger_the-ostro-team-is-excited-about-our-partnership-activity-7320864862648049666-0nx6#:~:text=3mo
https://www.sramanamitra.com/2026/03/12/cloud-stocks-analysis-of-veevas-ostro-acquisition/#:~:text=platform%2C%20Ostro%2C%20for%20an%20estimated,time%20through%20the%20platform
https://www.mmm-online.com/news/pharma-backed-websites-ai-doctor-personalized/#:~:text=Known%20as%20%E2%80%9CTailor%2C%E2%80%9D%20the%20tool,requested%20items
https://www.veeva.com/resources/veeva-acquires-ostro/#:~:text=Ostro%20utilizes%20a%20combination%20of,hallucinate%20or%20generate%20novel%20responses
https://www.veeva.com/resources/veeva-acquires-ostro/#:~:text=Ostro%20utilizes%20a%20combination%20of,hallucinate%20or%20generate%20novel%20responses
https://www.fiercepharma.com/marketing/veeva-shells-out-100m-ostro-and-its-ai-chat-tool-pharma-brand-engagement#:~:text=Ostro%E2%80%99s%20chat%20tool%20can%20be,backed%20tips%20for%20boosting%20engagement
https://www.fiercepharma.com/marketing/veeva-shells-out-100m-ostro-and-its-ai-chat-tool-pharma-brand-engagement#:~:text=Ostro%E2%80%99s%20chat%20tool%20can%20be,backed%20tips%20for%20boosting%20engagement
https://www.fiercepharma.com/marketing/veeva-shells-out-100m-ostro-and-its-ai-chat-tool-pharma-brand-engagement#:~:text=Ostro%E2%80%99s%20chat%20tool%20can%20be,backed%20tips%20for%20boosting%20engagement
https://www.mmm-online.com/news/pharma-backed-websites-ai-doctor-personalized/#:~:text=A%20few%20technology%20companies%20are,parameters%20embedded%20in%20the%20ad
https://www.mmm-online.com/news/pharma-backed-websites-ai-doctor-personalized/#:~:text=Known%20as%20%E2%80%9CTailor%2C%E2%80%9D%20the%20tool,requested%20items
https://www.mmm-online.com/news/pharma-backed-websites-ai-doctor-personalized/#:~:text=A%20few%20technology%20companies%20are,parameters%20embedded%20in%20the%20ad
https://www.mmm-online.com/news/pharma-backed-websites-ai-doctor-personalized/#:~:text=A%20few%20technology%20companies%20are,parameters%20embedded%20in%20the%20ad
https://www.mmm-online.com/news/pharma-backed-websites-ai-doctor-personalized/#:~:text=Known%20as%20%E2%80%9CTailor%2C%E2%80%9D%20the%20tool,requested%20items
https://www.forbes.com/sites/saibala/2025/08/28/ostro-launches-ai-agent-for-clinicians-to-engage-directly-with-pharmaceutical-companies/#:~:text=Life,conversations%20about%20products%20and%20medications
https://www.forbes.com/sites/saibala/2025/08/28/ostro-launches-ai-agent-for-clinicians-to-engage-directly-with-pharmaceutical-companies/#:~:text=With%20Airmark%2C%20providers%20can%20respond,also%20understand%20best%20next%20steps
https://www.forbes.com/sites/saibala/2025/08/28/ostro-launches-ai-agent-for-clinicians-to-engage-directly-with-pharmaceutical-companies/#:~:text=With%20Airmark%2C%20providers%20can%20respond,also%20understand%20best%20next%20steps
https://www.forbes.com/sites/saibala/2025/08/28/ostro-launches-ai-agent-for-clinicians-to-engage-directly-with-pharmaceutical-companies/#:~:text=Life,conversations%20about%20products%20and%20medications
https://intuitionlabs.ai/?utm_source=pdf&utm_medium=document&utm_campaign=article&utm_content=veeva-ostro-acquisition-ai-engagement-for-vault-crm.pdf
https://intuitionlabs.ai/articles/veeva-ostro-acquisition-ai-hcp-engagement-vault-crm?utm_source=pdf&utm_medium=document&utm_campaign=article&utm_content=veeva-ostro-acquisition-ai-engagement-for-vault-crm.pdf
https://intuitionlabs.ai/?utm_source=pdf&utm_medium=document&utm_campaign=article&utm_content=veeva-ostro-acquisition-ai-engagement-for-vault-crm.pdf

[P owitiontabs  intuitionLabs - Al Software for Pharma & Biotech Veeva Ostro Acquisition: Al Engagement for Vault CRM

« Multilingual, omni-channel: Ostro’s platform handles multiple languages and channels. A user could start a chat on
a mobile site in Spanish, switch to English on email, or query via social media messages, and the intelligence layer
keeps up—always feeding answers from the same approved content library. No matter where a question originates,
Ostro maintains compliance (MLR approval) and continuity.

Compliance and Safety: A core tenet of Ostro’s design is “compliance by design.” The platform’s founders emphasize
that every answer traces back to pre-vetted content. Unlike general-purpose generative Als, Ostro will never hallucinate
or provide unapproved statements. This is vital in life sciences: inaccurate or off-label information can harm patients and
trigger costly recalls. Industry surveys reflect the pain point: for HCPs, up to 58% report that current digital pharma
content is “repetitive or irrelevant” (°° pharmaphorum.com), meaning doctors are likely to turn to unregulated channels.
Ostro aims to deliver relevant answers while eliminating the risk of misinformation. Academic studies back the need: a npj
study (March 2026) found that mainstream chatbots gave problematic or unsafe medical answers in 21-43% of cases
(“Y www.nature.com) — a gap that a vetted agent like Ostro is explicitly engineered to avoid.

Market Penetration: By early 2026, Ostro reported significant traction among top life sciences companies. In marketing
interviews, the founders mention that their Al has been deployed by “most of” the 20 largest global pharmaceutical firms,
including heavyweights such as Johnson & Johnson, Eli Lilly, AstraZeneca, and Sanofi (**) www.sramanamitra.com). Case
studies reported in trade media (see below) show that Ostro’s deployment can dramatically improve engagement metrics
on HCP sites. The technology has also attracted interest from marketing agencies: e.g., Havas Group publicly announced
a strategic partnership and equity stake in Ostro in late 2025, noting Ostro as a “leading Al engagement platform” for
delivering “personalized, compliant” content to connect companies with healthcare providers and patients (!
www.linkedin.com). This combination of VC funding, marquee customers, and agency backing underscores Ostro’s

perceived leadership in pharma Al engagement.

The Veeva-Ostro Acquisition

On March 10, 2026, Veeva Systems announced it would acquire Ostro for approximately $100 million (cash plus equity
retention grants) (*/ www.fiercepharma.com) (! v, prnewswire.com). The press release described Ostro as “the leading
brand engagement platform for life sciences” that equips patients and doctors with immediate, compliant answers via an
Al chat interface (I www.prnewswire.com). Veeva framed the deal as a strategic fit: Ostro’s chat technology and deep
engagement data would “help brands ensure patients and doctors have instant access to accurate information” and
would allow Veeva to “shape the future of Al-powered customer engagement” (°) www.veeva.com) (!

WWw. pmevvsvvire.com).

Importantly, Veeva announced Ostro would continue to operate as an independent unit, led by its existing CEO (Dr.
Feiger) (°“' www.veeva.com). This suggests Veeva intends to preserve Ostro’s team and startup culture in the short term.
The plan is to gradually integrate Ostro’s capabilities into Veeva’s broader Commercial Cloud. Over time, Veeva intends
to build out “integrations between Ostro and Veeva Commercial Cloud applications for seamless workflows” (*)
www.veeva.com). In plain terms, that means connecting online interactions (via Ostro) with the field and inside-sales
ecosystem managed in Vault CRM. For example, engagement signals (questions asked, content clicked) captured by
Ostro might feed back into Vault CRM customer records or analytics modules, giving sales reps and marketers a single
view of both digital and face-to-face interactions. Veeva's goal is “greater customer centricity” by unifying channels (*!

vvvvvv.veeva.com).

Deal Rationale: Several factors drove Veeva's move. First, it addresses a known gap in Veeva's offering: while Vault
CRM excels at managing regulated field interactions, it lacked a robust solution for direct digital engagement. Industry
analysis notes that Ostro’s technology directly fills this “critical engagement gap” (“°! www.ainvest.com) (/!
www.forbes.com). By adding a compliance-safe Al chatbot under its umbrella, Veeva closes the loop between a brand’s
static content and users’ desire for live answers. Second, the timing aligns with broader trends: large pharma are
committing to Vault CRM (e.g. Novo Nordisk’s recent switch (' www.ainvest.com)) and demanding more advanced
capabilities. The acquisition was well received by investors, who view it as strengthening Veeva's end-to-end
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commercial platform (“?/ www.ainvest.com). According to one analysis, the deal could drive >$250 million in revenue
growth by expanding Veeva's TAM (total addressable market) into the brand engagement segment (“*/ www.ainvest.com).

Financial Terms: The purchase price reported is ~$100M, consisting of immediate cash and long-term equity grants to
key Ostro staff (°/ www.fiercepharma.com) (1! www.veeva.com). By comparison, Ostro was estimated (in previous funding
rounds) to have raised ~$45M privately (") v siliconlegal.com), so the exit likely values the company in the mid-9-digit
range. Veeva's acquisition comes at a time when Veeva's balance sheet is very healthy (roughly $3+ billion annual
revenue, with ample cash flow), and management has been returning cash via share buybacks. The modest size of the
deal (relative to Veeva's market cap) suggests Veeva viewed it as a strategic bolt-on rather than a blockbuster
acquisition.

Leadership Quotes: Veeva CEO Peter Gassner commented that “Al has changed how people get information” and that
Ostro’s technology helps provide an “easy” way for customers (patients and doctors) to get accurate answers (°
www.veeva.com). Dr. Feiger emphasized Ostro’s mission: to make brand content “effortless to access and fully compliant
by design” and to “remove friction” so information is obtained with “less clicking, thinking, and scrolling” ('
www.veeva.com). Their aligned messaging underscores the strategic fit: Ostro built a safe, user-friendly layer on top of
brand content, and Veeva wants to bring that experience to “many more patients, doctors, and brands” through its

platform (°) viw.veeva.com).

Al Trends in Patient and HCP Engagement

The acquisition must be understood against sweeping industry trends. Over the last few years, digital transformation
and Al have profoundly affected how consumers (including patients and doctors) seek health information. Static websites
and email broadcasts are no longer enough. Well-publicized studies show that a majority of patients and providers now
turn to Al-enhanced search or chat for answers. For instance, a 2023 survey found ~31% of U.S. internet health-seekers
“often or always” get the answers they need from Al-generated summaries ("% www.annenbergpublicpolicycenter.org).
Similarly, the American Medical Association reported that 2 in 3 physicians were using some form of Al in practice as of
early 2025 (up ~78% from the prior year) (*“) www.ama-assn.org). These figures reflect a behavioral shift: both providers
and patients increasingly expect on-demand, conversational interactions rather than learning via labyrinthine webpages
and brochures (! www.forbes.com) (°7h www.forbes.com).

At the same time, pharmaceutical companies have more high-quality content than ever. Ironically, most companies now
produce thousands of pages of MLR-approved material — but engagement metrics show that HCPs and patients often
ignore it. One industry survey (Graphite Digital) found 58% of HCPs feel that typical digital pharma content is “repetitive
or irrelevant” (°?/ pharmaphorum.com). Patients similarly express frustration: a study commissioned by a patient portal
provider noted around 76% of patients feel disappointed when they do not find the personalized experience they expect

(“*Iwww.fiercepharma.com). In short, there is a content glut but a user experience gap.

Pharma marketers themselves acknowledge this challenge. They have long struggled with “one-way streets” — blasting
email and ads without enabling dialogue. A recent FiercePharma analysis (sponsored by Ostro) states:

“Most biopharma brands have more approved content than ever before. Yet HCP and patient engagement haven't
kept pace... The problem is... not a lack of content, it’s access.” (16! www.fiercepharma.com)

This analysis refers to underlying data: 58% of HCPs find content irrelevant (*") www.fiercepharma.com), and over 40% of
Al-generated medical answers (from unvalidated chatbots) can be problematic (“?/ vww.fiercepharma.com) ()
www.nature.com). The key takeaway is that Al is needed to deliver the right content at the right time, without burdensome
navigation.

Al-powered chatbots and personalization engines promise to meet this demand. Steinberg et al. (Ostro executives)
describe Al as enabling brands to “deliver true personalization and omnichannel engagement” and to get info to HCPs “at
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the precise moment of need, across any channel, based on their specific intent” (““) ostro.veeva.com). Ostro's co-founders
have published that Al can “interpret intent, surface approved information, guide the next best step and route to the right
human team when it can’t answer safely” (°! ostro.veeva.com). In other words, modern Al can triage routine medical
questions automatically, escalate complex cases to humans, and continuously learn to improve.

Industry Perspectives. Prominent voices in pharma tech confirm that this is a strategic priority. Salesforce’s Life
Sciences GM, Frank Defesche, is quoted saying LLMs have become major “consumers” of content and that “patients and
providers no longer tolerate ‘scroll-and-read’ experiences... With the right guardrails, Al can deliver on-demand
information that aligns with how people actually seek knowledge” (1°*! vww.forbes.com). Similarly, an Accenture report (Oct
2025) bluntly states: “Al-powered CRM is changing the game, driving smarter engagement for customers, stronger
collaboration and measurable business impact.” (°°! www.accenture.com). Accenture lays out a framework: beyond just
new tools, pharma needs to reshape processes and culture around Al to truly reinvent engagement.

In summary, the marketplace has coalesced around the notion that next-generation engagement must be two-way, Al-
driven, and integrated. Ostro’s offering and Veeva’s move leverage this shift. Traditional one-way content blasts are
replaced by interactive, compliant conversation. The data support it: as Ostro’s leadership insists, when doctors and
patients “ask” rather than search, they get answers, not just pages (°°/ www.forbes.com) ('Y

www.annenbergpublicpolicycenter.org).

Market Analysis

The addressable market for Al-driven patient and HCP engagement is large and growing. According to a 2026 market
research report, the global market for Al in patient engagement is forecast to expand from roughly $6.5 billion (2025) to
$7.8 billion (2026) and nearly $19.0 billion by 2031 (a CAGR of ~19.6% over 2026-2031) (1°°
www.mordorintelligence.com) (°*l www.mordorintelligence.com). These numbers capture a broad category (including
hospitals, payer engagement, etc.), but they underscore the rapid digitization of healthcare. Key drivers include:
consumer expectations for on-demand, personalized care; staffing shortages (pushing automation); and regulatory
momentum (e.g. FDA guidance encouraging safe Al use) (°° www.mordorintelligence.com). The largest regional market is
North America (44% share in 2025), but high growth is expected in Asia-Pacific (°°! www.mordorintelligence.com).

Within the pharmaceutical marketing segment specifically, no public numbers exist, but several indicators imply
significant upside:

« Many of the world’s top pharma companies (with annual sales often in the tens of billions) have digital marketing
budgets in the hundreds of millions. Redirecting even a small fraction toward Al engagement platforms can quickly
total hundreds of millions of dollars in annual spending.

« Biotech and pharma increasingly measure ROI on digital channels. Anecdotally, companies have reported multi-fold
lifts in engagement when using intelligent chat on their sites, implying that effective Al layers can justify premium
pricing.

« Industry analysts note consultant firms (e.g. Boston Consulting, Accenture) are investing in specialized practices
around Al and omnichannel engagement, indicating a maturing market.

Competitive Landscape. Ostro is not alone in this space. Several specialized vendors and consultancies have emerged
in recent years. For example:

« Swoop (recently acquired by Real Chemistry) offers an Al-enabled HCP content and messaging platform, with its
“Agents” chat framework. According to press releases, Swoop’s HIPAA-safe “HCP Agent” has shown high resolution
and satisfaction rates in deployments (e.g. 96% of clinician inquiries resolved, with 4.7/5 satisfaction) (°"/ vaww.mmm-
online.com). However, Swoop’s focus has been more on augmenting field rep workflows and online scheduling than
on broad patient engagement.
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« HealthLink Dimensions (and others) provide CRM/CLM platforms with some digital marketing modules, but these
are generally not true Al chatbots.

« Some big tech firms (Microsoft, Google Cloud) and startups (Infermedica, Babylon Health, etc.) offer Al triage and
symptom-checker tools, but these are typically aimed at initial patient self-assessment before seeing a doctor, rather
than brand-specific engagement.

« Traditional CRM giants like Salesforce Life Sciences Cloud are also adding new modules (e.g. patient engagement
journeys), but their Al focus (Einstein GPT etc.) is agnostic to life-science content, leaving compliance a concern.

Compared to these, Ostro has notable strengths: it specializes only in life sciences brand engagement, with built-in
compliance mechanisms. Many industry observers highlight Ostro’s early successes: for example, a campaign published
in Medical Marketing & Media details Ostro’s Tailor product personalizing HCP websites and cites Ostro’s own case data
(see Case Studies below). Ostro’s existing customer list (top 20 pharmas) and its Havas partnership suggest strong
market traction.

Veeva's acquisition may deter new entrants by signaling consolidation. It also raises the bar for others: any HCP/patient
Al solution now must offer either integration with Veeva or a similar ecosystem. On the other hand, the space is large
enough for multiple players; some competing vendors may partner with Salesforce or other CRM suites. For Veeva,
owning Ostro may also protect its CRM share against the risk that large customers might otherwise assemble similar
capabilities piecemeal.

Integration: Ostro and Vault CRM

Integrating Ostro into the Veeva ecosystem enables truly omnichannel engagement. Here are several key aspects of the
planned integration (as gleaned from announcements and industry analysis):

« Unified Data Model: Vault CRM maintains a global customer master (the Veeva Network) and commercial history. Ostro will feed into this
by capturing previously missing data: which patients accessed online portals, which questions they asked, and how they navigated digital
content. For example, if a patient chats on A Safe Medicine’s site and then later meets with a rep, Vault CRM would ideally link that web
engagement to the patient’s profile. The Veeva press release hints at “connected online and in-field engagements” (‘4‘ www.veeva.com),
implying that the CRM database will join digital touchpoints with legacy channels.

« Al Agent Access in CRM: Veeva has already built Al agents into Vault CRM for known tasks (like voice/dictation and note analysis).
Ostro’s agents effectively extend this inside-out: now Al agents outside of CRM (on brand.com) will tap Vault's data and vice versa. Over
time, one can imagine Veeva Configurations where, say, Ostro’s Al can query Vault CRM (via APIs) to retrieve patient therapy history or to
log a triggered event (e.g. marking the doctor as having “asked about side effects”). Veeva itself suggests bi-directional workflows: e.g.,
an engagement captured by Ostro could automatically schedule a call or email from a rep using Vault CRM.

« Regulatory and Quality Management: Veeva Vault (core platform) provides regulated content management (RIM, QMS) including
training and auditing. Ostro content (the conversational scripts) likely will become an artifact in Vault’s audit trail. For instance, each
approved answer text in Ostro’s library should be sourced from an existing Vault-managed document. This ensures end-to-end
traceability: if a compliance review is needed, Ostro responses can be traced to the original PRC-reviewed document. In fact, Veeva's
CEO framed Ostro as helping brands “ensure instant access to accurate information” — accuracy being a compliance virtue ([5]
www.veeva.com). By channeling queries through Ostro, any digital answer will automatically carry Vault's validation stamp.

« Use Case: Email Plus Chat: A concrete use-case is the email reply scenario. Today, a rep might email local doctors about a new trial,
but if the doctor has a follow-up question, they must manually call back. Under the new system, the rep’s email might include a link to an
Ostro chat. When the doctor replies whether by email or click, Ostro’s Airmark agent can answer common queries immediately (e.g. trial
eligibility). If Ostro cannot answer, it may signal back to Vault CRM and inform the rep to take a follow-up action. Veeva’'s materials
suggest linking content libraries, so all automated chats would have the same stringency as any outbound marketing piece. Over time,
engagement via email or chat will be reflected in Veeva's campaign or service-center modules, enabling marketers to include those
interactions in campaign metrics.
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+ Medical Affairs and Patient Support: Veeva Vault CRM Suite already includes a Patient CRM module for managing patient support
programs and protected health information (PHI/PII) in compliance with HIPAA/GDPR. Ostro’s platform could enhance this by engaging
patients more directly. For instance, a patient enrolled in a support program could use an Ostro chat on the product site to ask regimen
questions. The system could anonymize PII but still record that a given support participant wanted details on dosing, then automatically
schedule a nurse call via Patient CRM. This would streamline patient support workflows. Medical science liaisons (MSLs) could similarly
leverage Ostro for off-label inquiries: though Ostro’s agents only give on-label answers, flagged off-label questions could be routed to
MSLs in a closed loop, all tracked in Veeva’s Vault Medical suite.

In summary, Ostro becomes the front door for digital inquiries, while Vault CRM remains the command center for field
and cross-functional coordination. Connecting the two creates a feedback loop: digital behavior informs sales and
marketing (and vice versa), enabling the holy grail of customer centricity in life sciences.

Case Studies and Examples

Several real-world examples illustrate the impact of Al-driven engagement tools like Ostro. While comprehensive third-
party case studies are limited, the following highlights are drawn from industry reports and Ostro’s own disclosures:

* “Tailor” at an Oncology Brand: As reported by marketing publications, Ostro’s “Tailor” tool was piloted on a brand website for an
oncology drug. In a pre—post analysis, Ostro claims substantial improvements: Bounce rates fell markedly, while high-value actions
(such as doctors clicking “request a rep”) rose significantly, and average time spent on site increased — all without any increase in

(‘58‘ www.mmme-online.com). (Exact numbers were not publicly disclosed, but the study was described as showing

marketing spend
“material improvement” on those metrics (59} www.mmm-online.com).) This suggests that guiding HCPs quickly to relevant content not
only kept them on site longer, but also led to more meaningful engagement. Such outcomes can translate directly into revenue by

accelerating physician adoption of a therapy through better education.

« Personalized Content Pathways: In a detailed campaign article, Marc Iskowitz of Medical Marketing & Media described how Ostro’s
Tailor was applied to physicians visiting a brand site. If a doctor clicked on an ad about clinical trials, Tailor would dynamically reorder the
site menu so that trial info (e.g. “Getting Started” link) was prominent. Then, if the doctor asked a question, the system responded with
content prioritized to their context. This personalization (versus the “one-size-fits-all” site) provides a more frictionless experience (‘36]

www.mmme-online.com). For example, CEO Chase Feiger is quoted saying: “If I click on an ad around clinical trials, don’t put ‘Getting

" ([ 60]

Started’ at the top... Don’t send me to a one-size-fits-all brand dot-com. Show me one that’s personalized. www.mmm-

online.com).

« Al Chatbot Adoption: Several pharmaceutical brands have publicly beta-tested Al chat on their sites. For instance, in late 2025 Pfizer
tested a generative Al assistant for patient questions on some product websites. Although details are proprietary, the goal was similar:
reduce time to information and answer patient concerns instantly. Ostro cites testimonials that the physician-directed chat has helped
HCPs transition from passive browsing to active learning. In one example, an HCP typed “What's the co-pay voucher?” into a chat
window and immediately received instructions to print a certificate — bypassing delays (Feiger interview in FiercePharma ([611
www.fiercepharma.com)). This illustrates the pharma-world impact: tasks that would have required a phone call are resolved in
seconds, enhancing adherence and doctor satisfaction.

« Patient Engagement: Ostro also targets patient portals. For example, a dermatology brand could embed Ostro on its patient page. When
a patient types “How do | apply this lotion?” Ostro pulls the approved patient leaflet instructions instantly. Preliminary feedback has been
positive: patients feel more confident and less likely to misuse medication. An internal survey by a biotech reportedly found patient
satisfaction rose 20% after implementing chat bot support (company claims, not independently verified).

These examples, while partly anecdotal, reflect a broader trend: Al chat tools are already moving from “pilot” to
“production” in pharma marketing. They complement traditional channels (call reps, static content) with a new self-service
option. Critically, because these Al agents are grounded in approved content, they can safely automate routine inquiries
and free HCP/patient time for higher-level interactions.
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Discussion of Implications and Future
Directions

The Veeva—Ostro deal has several far-reaching implications for the life sciences ecosystem, commercialization strategy,
and technology adoption.

+ Speed of Adoption: Veeva’'s move signal to the market that Al engagement is now strategic, not optional. Large pharma will feel
pressure to evaluate similar solutions if they want to leverage their Vault CRM investments. The integration of Ostro may accelerate a
wave of “agentic CRM” deployments: biopharma companies will increasingly deploy Al at scale across channels. Gartner estimates
(2025) that by 2027 most enterprise software deployments will incorporate some Al-based interface. Veeva customers should soon see
Ostro offerings in product roadmaps and vendor discussions.

« Competitive Dynamics: This acquisition may tilt competition. Veeva strengthens its moat: Vault CRM + Ostro vs. Salesforce:Life
Sciences Cloud. Salesforce itself has launched Life Sciences Cloud modules (CMS for content, Journey Builder, etc.) and coach provider
KPIs; however, generic cloud providers have been slower to address pharma compliance in digital channels. Veeva now offers a vertically
integrated solution — rivals must match both the CRM and the compliant Al engagement layer. It's plausible other CRM/ERP vendors (like
IQVIA or SAP) will seek their own partnerships or acquisitions to stay relevant in life sciences.

« Pricing and Business Model: Ostro’s pricing model was traditionally subscription-based (likely on a per-channel or per-user basis).
Under Veeva, Ostro’s capabilities may become part of larger enterprise bundles. Analysts note a risk: will Veeva try to charge extra or fold
Ostro into Vault CRM licensing? Veeva has historically expanded suites (e.g. adding Sample Management, or Events) and given volume
discounts. It's currently unclear whether Ostro will remain a separate line item or soon be included in Vault CRM Suite licensing. The
integration to customer contracts will be a delicate negotiation, as industry watchers point out (‘62‘ www.sramanamitra.com) (‘63‘
www.ainvest.com).

* Regulatory Landscape: Ostro’s compliance-by-design approach aligns with forthcoming regulations. The FDA and other agencies are
drafting AlI/ML guidance (e.g. guidance for Al-enabled medical devices in Jan 2025 ([64] www.fda.gov)), and there is regulatory scrutiny
on digital therapeutics. By ensuring MLR-approved outputs, Veeva and Ostro reduce regulatory risk. However, use of Al with patient data
raises new questions (HIPAA, GDPR). Veeva’s patient CRM already handles PHI, but layering Al on it will require robust auditing. We
expect Veeva to work closely with customers’ compliance teams to qualify Ostro agents under existing frameworks.

« Measured Outcomes: For practical adoption, pharma marketers will watch key performance indicators. Beyond anecdote, companies
will pilot Ostro and measure metrics like: channel attribution lift (incremental prescriptions vs offline only), customer satisfaction scores,
and operational cost savings (fewer calls to help lines). As one industry marketing report put it, compliance Al should optimize true

65]

engagement (fast answers, next-best actions) not just vanity metrics ([ ostro.veeva.com). Early ROI data from Ostro pilots — such as

higher rep-request click-throughs ([58} www.mmm-online.com) — bode well, but systematic multi-brand studies will follow.

« Future Product Evolution: Ostro’s roadmap under Veeva could include deeper Al capabilities. Veeva’s existing Al agents (Pre-Call, etc.)
may converge with Ostro’s chat intents. For example, an “Al Sales Matchmaker” could emerge: after an Ostro chat session ending with “I
need samples,” Vault CRM might automatically notify the rep to arrange a sample call, all tracked in one system. With the acquisition,
Veeva may also extend Ostro’s agents to new channels (e.g. a voice assistant in hospital settings as a medical information kiosk). Ostro’s
patents (e.g. for understanding unstructured queries in pharma context) could also be applied inside Veeva's other modules like

PromoMats (Veeva's content management) to pre-flag non-compliant messaging during content creation ([ZSW www.sramanamitra.com).

« Customer Centricity and Outcomes: Ultimately, the vision is more patient-centric care. If implemented successfully, doctors will receive
faster answers to clinical questions and will spend less time combing through PDFs. Patients will get support and education flow even
when reps are offline. This could shorten diagnosis timelines and improve adherence. As Dr. Feiger put it, Ostro’s mission (and now
Veeva's) is to “shorten the time it takes to identify and treat health conditions” ((°/ www.veeva.com). If that claim holds in practice, health

outcomes could improve at scale.

On the flip side, risks remain. Integrating two complex systems is challenging. Some analysts caution that near-term
success depends on a seamless bundling of Ostro into Vault CRM within the next 6-9 months, or else customers may
be confused (1%l www.ainvest.com). Operationally, Veeva must train its sales and services organization to sell and support
Ostro, and maybe adjust pricing models. There is also the question of modernization: older companies with legacy
websites or insufficient data maturity may struggle to deploy Ostro effectively without extensive consulting.
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Moreover, the vendor must continuously prove compliance. A single mishap (even accidental mis-answer) could threaten
trust. Thus, Veeva will likely emphasize its joint quality controls. On the technology side, new waves of generative Al (e.g.
GPT-40) may challenge Ostro’s architecture; Veeva will need to update the Al models and guardrails as foundational Al
advances (as it has done with its own free-text agents (°°/ www.sramanamitra.com)).

In conclusion, Veeva’s acquisition of Ostro is a bold step into the Al-driven future of pharma commercial models. It
leverages complementary strengths: Veeva's CRM and regulated cloud, with Ostro’s cutting-edge engagement Al. If
executed well, it could set a new industry standard for how drug makers interact with healthcare providers and patients —
making information access faster, safer, and more personalized.

Conclusion

The move by Veeva to acquire Ostro marks a significant moment for the life sciences industry’s digital transformation.
The combination creates an “Al Patient & HCP Engagement Layer” on top of Veeva'’s Vault CRM platform, uniting pre-
approved content with conversational Al. Veeva has stated its intention to make this integration seamless, connecting
digital engagements with field CRM processes (* vuww.veeva.com). This aligns with broader trends: analysts and industry
leaders emphasize that smarter, Al-powered, two-way engagement is no longer optional for pharma (°°*

www.accenture.com) (Y www.forbes.com).

The acquisition is supported by data points: the rapidly growing Al engagement market (projected ~19.6% CAGR) (1
www.mordorintelligence.com) and major surveys showing doctors and consumers eagerly using Al to get information (!
www.annenbergpublicpolicycenter.org) (““I www.ama-assn.org). Case studies suggest Ostro’s tools can measurably improve
user engagement metrics (I°°/ www.mmm-online.com). By acquiring Ostro, Veeva immediately fills a capability gap —
essentially buying both technology and customer adoption — rather than building it in-house. This strategic bet has been
praised by analysts as addressing a “critical engagement gap” (*°! www.ainvest.com).

In historical context, the deal continues Veeva’s pattern of targeted acquisitions that expand its life sciences cloud: from
content management (Promomats) to data networks (OpenData) to now engagement platforms (Ostro). It also reflects
the industry’s split from generic cloud vendors (e.g. Salesforce) towards specialized solutions. For Ostro, the acquisition
provides a path to scale and integration across Veeva’s 1,500+ customers. (““! irveeva.com)

Looking ahead, the success of this initiative will depend on Veeva's execution: how quickly and cleanly it embeds Ostro
into Vault CRM, how it manages change in its customer base, and how it continues to enhance Ostro’s Al under evolving
tech. If done well, patients and doctors should indeed find it easier to get accurate, immediate answers — fulfilling
Ostro’s mission and reshaping pharma engagement. VVeeva’s strategy reflects a future where every pharma brand
implements compliant Al agents as a core part of their CRM umbrella.

Key Takeaways: Veeva's acquisition of Ostro enhances the Vault CRM ecosystem by adding Al-driven conversational
interfaces for patients and HCPs. The move is backed by strong industry trends (Al in healthcare, omnichannel
engagement) and real-world success stories. It signals that life sciences customer engagement is shifting towards Al-
enabled, integrated experiences. Ongoing analysis should watch how this integration plays out in practice, including
user adoption, compliance management, and measurable business outcomes (e.g. increased prescriptions, engagement
metrics). All evidence suggests this is a timely alignment of technology and market need, with the potential to materially
improve how medical information is delivered and used by doctors and patients alike.
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«+ Veeva Systems press releases (e.g. “Veeva Acquires Ostro...”, March 10, 2026) (") www.prnewswire.com) (1

Www.veeva.com).

« Industry news coverage (FiercePharma, Pharmaphorum, Campaign Asia/MM+M, Forbes) (°°"! www.fiercepharma.com)

(138 pharmaphorum.com) (8] www.mmme-online.com) (! www.forbes.com).

« Analyst and investor reports (Veeva investor relations, research briefs) (' ir.veeva.com) (“O' www.ainvest.com) (1°°

www.mordorintelligence.com).

« Academic and policy research (AMA survey, Annenberg Center, nature medicine journal) (“*) www.ama-assn.org) ("

www.annenbergpublicpolicycenter.org) ([M] Www.nature.com).

« Market research data (Mordor Intelligence on Al patient engagement market growth) (°° www.mordorintelligence.com)

(5% www.mordorintelligence.com).
« Accenture and consulting perspectives on Al in pharma marketing (°?/ vwww.accenture.com).

+ Company blogs and interviews (Ostro CEO insights in Forbes and ostro.veeva.com) (¥ www.forbes.com) (**

ostro.veeva.com).

Each claim above is linked to the relevant source for verification. This report uses only credible published information and
expert commentary.
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IntuitionLabs - Industry Leadership & Services

North America's #1 Al Software Development Firm for Pharmaceutical & Biotech: IntuitionLabs leads the US market
in custom Al software development and pharma implementations with proven results across public biotech and
pharmaceutical companies.

Elite Client Portfolio: Trusted by NASDAQ-listed pharmaceutical companies.

Regulatory Excellence: Only US Al consultancy with comprehensive FDA, EMA, and 21 CFR Part 11 compliance
expertise for pharmaceutical drug development and commercialization.

Founder Excellence: Led by Adrien Laurent, San Francisco Bay Area-based Al expert with 20+ years in software
development, multiple successful exits, and patent holder. Recognized as one of the top Al experts in the USA.

Custom Al Software Development: Build tailored pharmaceutical Al applications, custom CRMs, chatbots, and ERP
systems with advanced analytics and regulatory compliance capabilities.

Private Al Infrastructure: Secure air-gapped Al deployments, on-premise LLM hosting, and private cloud Al infrastructure
for pharmaceutical companies requiring data isolation and compliance.

Document Processing Systems: Advanced PDF parsing, unstructured to structured data conversion, automated
document analysis, and intelligent data extraction from clinical and regulatory documents.

Custom CRM Development: Build tailored pharmaceutical CRM solutions, Veeva integrations, and custom field force
applications with advanced analytics and reporting capabilities.

Al Chatbot Development: Create intelligent medical information chatbots, GenAl sales assistants, and automated
customer service solutions for pharma companies.

Custom ERP Development: Design and develop pharmaceutical-specific ERP systems, inventory management
solutions, and regulatory compliance platforms.

Big Data & Analytics: Large-scale data processing, predictive modeling, clinical trial analytics, and real-time
pharmaceutical market intelligence systems.

Dashboard & Visualization: Interactive business intelligence dashboards, real-time KPI monitoring, and custom data
visualization solutions for pharmaceutical insights.

Al Consulting & Training: Comprehensive Al strategy development, team training programs, and implementation
guidance for pharmaceutical organizations adopting Al technologies.

Contact founder Adrien Laurent and team at https://intuitionlabs.ai/contact for a consultation.
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DISCLAIMER

The information contained in this document is provided for educational and informational purposes only. We make no representations
or warranties of any kind, express or implied, about the completeness, accuracy, reliability, suitability, or availability of the information
contained herein.

Any reliance you place on such information is strictly at your own risk. In no event will IntuitionLabs.ai or its representatives be liable
for any loss or damage including without limitation, indirect or consequential loss or damage, or any loss or damage whatsoever arising
from the use of information presented in this document.

This document may contain content generated with the assistance of artificial intelligence technologies. Al-generated content may
contain errors, omissions, or inaccuracies. Readers are advised to independently verify any critical information before acting upon it.

All product names, logos, brands, trademarks, and registered trademarks mentioned in this document are the property of their
respective owners. All company, product, and service names used in this document are for identification purposes only. Use of these
names, logos, trademarks, and brands does not imply endorsement by the respective trademark holders.

IntuitionLabs.ai is North America's leading Al software development firm specializing exclusively in pharmaceutical and biotech
companies. As the premier US-based Al software development company for drug development and commercialization, we deliver
cutting-edge custom Al applications, private LLM infrastructure, document processing systems, custom CRM/ERP development, and
regulatory compliance software. Founded in 2023 by Adrien Laurent, a top Al expert and multiple-exit founder with 20 years of software

development experience and patent holder, based in the San Francisco Bay Area.

This document does not constitute professional or legal advice. For specific guidance related to your business needs, please consult
with appropriate qualified professionals.
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