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Top Pharma News Sources for IT Professionals in

2025
Executive Summary: Staying informed on pharmaceutical industry news is crucial for IT professionals in pharma, as technology

plays an increasing role in drug development, data governance, cybersecurity, and regulatory compliance. This report identifies the

most reputable U.S.-focused pharma news outlets – spanning trade publications and professional media – and analyzes their

credibility, audience, publication frequency, and IT-related coverage. We compare leading sources such as Fierce Pharma, Endpoints

News, STAT News, PharmaVoice, Pharmaceutical Executive, and others, highlighting key attributes (e.g. circulation, domain

authority, and influence). A comparison table is provided for quick reference. All findings are backed by high-quality sources and

current data, ensuring IT professionals in pharma have an up-to-date guide to trusted industry news.

Introduction

The pharmaceutical sector generates a constant stream of news – from R&D breakthroughs and FDA approvals to cybersecurity

incidents and AI-driven drug discovery initiatives. For IT professionals in the pharma industry, keeping up with these developments is

vital. Not only must they track general industry trends, but also niche topics like data governance, digital health innovation, and

regulatory technology. This report provides an educational overview of the top news sources in pharma, focusing on U.S.-centric

outlets that pharma executives, researchers, and IT professionals rely on. We assess each source’s credibility (e.g. independent

ratings), publication frequency, target audience, and relevance to IT and pharma tech trends. Where available, we include statistics

such as readership size, domain authority, and social media following to gauge each outlet’s reach and influence.

Criteria for Reliable Pharma News Sources

When evaluating news outlets, several criteria were considered:

Credibility & Trustworthiness: Does the source have a reputation for accurate, fact-checked reporting? Independent assessments (e.g.

Media Bias/Fact Check ratings) and the publication’s history help determine this. For instance, industry-focused publications that are rated

“Least Biased” with “High” factual reporting are preferred (BioPharmaDive - Bias and Credibility - Media Bias/Fact Check) (Fierce Biotech -

Bias and Credibility - Media Bias/Fact Check). Many top pharma news sites have long track records and are widely cited by professionals.

Frequency and Format: How often is content published, and in what format? Daily email newsletters and real-time web updates are ideal

for staying current, whereas monthly trade journals provide deeper analysis. A mix of frequent news updates and periodic in-depth features

is valuable. For example, some outlets deliver breaking news daily (via newsletters and websites), while others publish monthly magazines

supplemented by online content.

Target Audience: We focus on sources tailored to pharma industry professionals – including executives, scientists, and IT leaders – rather

than general consumer health news. Outlets that explicitly serve the pharma/biotech business community or technology leaders in pharma

are prioritized. These often feature industry-specific topics like clinical trial IT, pharma supply chain, and regulatory compliance technology.

Relevance to Pharma IT: Given the audience of IT professionals, we evaluate how each source covers topics at the intersection of pharma

and technology. This includes reporting on data management, cybersecurity, artificial intelligence in drug R&D, digital health, and regulatory

tech developments. Some publications have dedicated sections or sister sites for biotech IT and digital pharma trends.

Reach and Influence: While not the sole indicator of quality, an outlet’s reach (circulation, online traffic, and subscriber base) signals its

influence. We include statistics like number of subscribers, monthly website visits, domain authority (a measure of website relevance), and

social media following, where available. For instance, an outlet with tens of thousands of subscribers or hundreds of thousands of monthly

readers is likely a key voice in the industry.

Using these criteria, we have identified and analyzed several top news sources in the pharmaceutical sector that U.S. IT

professionals should be aware of. Below, we detail each source and then provide a comparison table of their attributes.

Leading Pharma News Outlets and Their Profiles

Fierce Pharma

Overview: Fierce Pharma is a well-established trade news site delivering breaking news and analysis on the pharmaceutical

industry. Established in 2008, it has become a daily must-read for pharma professionals (FiercePharma - Bias and Credibility -

Media Bias/Fact Check). Fierce Pharma is part of the Fierce Markets/Questex family, which also includes sister publications like

Fierce Biotech and Fierce Healthcare (Fierce Biotech - Bias and Credibility - Media Bias/Fact Check). The publication is known for its

timely coverage of drug company news, FDA updates, marketing and sales trends, and pharma manufacturing issues (Top 50

Pharma News Websites in 2025). Readers can subscribe to a free daily newsletter for updates.
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Credibility: Fierce Pharma is widely regarded as highly credible and unbiased in its reporting. It has been rated as “Least Biased”

with “High” factual reporting by Media Bias/Fact Check (Least Biased - Media Bias/Fact Check), reflecting minimal editorial spin and

reliable sourcing. (Its sister site Fierce Biotech receives a similar high credibility rating (Fierce Biotech - Bias and Credibility - Media

Bias/Fact Check) (Fierce Biotech - Bias and Credibility - Media Bias/Fact Check).) Fierce Pharma’s content is produced by

experienced industry journalists and is often referenced by other media. The outlet does not publish opinion pieces; coverage is

straight-news and analysis, which further bolsters its impartial reputation.

Frequency & Format: Fierce Pharma operates as a daily news website and email newsletter. News is published online throughout

the day, and the flagship email newsletter is sent every weekday morning. As of the early 2010s, the daily newsletter had nearly

95,000 subscribers (Which FiercePharma news attracts the most readers online?-Fierce Pharma), and that number has likely grown.

The site averages several new articles per day, ensuring readers are quickly informed of current developments. Fierce Pharma also

produces special features (e.g., rankings of top pharma companies) and hosts webinars/events under the Fierce brand.

Audience: The primary audience for Fierce Pharma is pharmaceutical industry professionals and observers, including

executives, marketing teams, R&D leaders, and yes – IT and operations professionals. The content assumes familiarity with industry

terminology and business context, targeting readers within pharma/biotech companies and related sectors. Fierce Pharma’s

readership is concentrated in North America (nearly 69% U.S. traffic) (fiercepharma.com Traffic Analytics, Ranking & Audience

[March 2025] | Similarweb), though it has international readers as well. According to SimilarWeb, the site garners around 709,000

monthly visits (statnews.com Traffic Analytics, Ranking & Audience [March 2025] | Similarweb), indicating substantial reach for a

niche publication. On social media, Fierce Pharma has ~94,000 followers on Twitter (Top 50 Pharma News Websites in 2025),

further extending its influence.

Relevance to IT and Pharma Tech: While Fierce Pharma primarily covers business news, it does report on technology trends when

they intersect with pharma. For example, Fierce has covered cybersecurity breaches affecting drug makers and IT outages, such

as ransomware attacks on pharma companies (Eisai hit with ransomware attack, launches investigation). It also reports on digital

marketing innovations, manufacturing automation, and data-related issues (e.g. data integrity or use of real-world evidence).

Additionally, Fierce Pharma’s network once included FierceBiotechIT, a sister newsletter focused on biotech IT advances. Today,

those topics are often integrated into Fierce Pharma or Fierce Biotech coverage. Overall, IT professionals can count on Fierce

Pharma for a business-focused take on news, with occasional deep dives into tech issues (often through the lens of their impact on

pharma operations or compliance).

Key Stats: Fierce Pharma (Questex LLC) – Daily online news, High credibility (Least Biased - Media Bias/Fact Check), ~95k email

subscribers (Which FiercePharma news attracts the most readers online?-Fierce Pharma), ~708k monthly web visits (statnews.com

Traffic Analytics, Ranking & Audience [March 2025] | Similarweb), Domain Authority 75 (Top 50 Pharma News Websites in 2025).

Endpoints News

Overview: Endpoints News has rapidly become one of the most influential independent biotech/pharma news outlets since its

founding in 2016. Based in the U.S., Endpoints provides daily coverage of the biopharmaceutical industry with a focus on R&D

pipelines, biotech startups, deal-making, and personnel moves. It was co-founded by Arsalan Arif (publisher) and John Carroll

(editor), both industry veterans, and built a strong following via its free daily newsletter and website. In 2023, the Financial Times

acquired a majority stake in Endpoints, recognizing it as “a leading source of news and analysis for the thriving biopharmaceutical

industry” (Financial Times Acquires Majority Stake in Endpoints News).

Credibility: Endpoints News enjoys a “robust reputation for delivering quality news” across the biopharma ecosystem (Financial

Times Acquires Majority Stake in Endpoints News). It is known for its independent, journalism-driven approach and is often the first

to report on breaking industry news. The Financial Times’ CEO lauded Endpoints as a “fast-growing business with a robust

reputation for delivering quality news”, emphasizing the alignment in journalistic values between FT and Endpoints (Financial Times

Acquires Majority Stake in Endpoints News). Endpoints is considered “biopharma’s trusted news authority”, widely read by

professionals at both innovative biotech firms and large pharmaceutical companies (Financial Times Acquires Majority Stake in

Endpoints News). The tone is businesslike and factual, and the publication has maintained editorial independence (even after the FT

investment) with a clean fact-check record. In short, Endpoints has become a daily habit for many industry insiders due to its reliable

reporting.

Frequency & Format: Endpoints is published online with multiple daily updates and produces several email newsletters (free and

premium). The flagship is a free daily email summarizing top stories and analysis each weekday. The website features full articles

available to readers; however, in late 2021 Endpoints introduced a freemium model – non-subscribers can access a limited number

of articles per month, while full access (Endpoints Unlimited) requires a subscription (Reader Profile – Endpoints News). Despite

some content moving behind a paywall, a great deal of news and the email briefings remain free, preserving broad accessibility.

Endpoints also hosts events and webinars, and its journalists engage actively on social media. The content frequency is high

(multiple stories per day), covering everything from quick news bites to long-form analyses and interviews.

Audience: Endpoints News targets the biopharma professional audience, including biotech executives, pharmaceutical company

leaders, R&D scientists, investors, and regulatory professionals. It is particularly popular among startup biotech and pharma

executives who need to track both science and business developments. Notably, by 2023 Endpoints had over 163,000 subscribers

to its newsletters (Financial Times Acquires Majority Stake in Endpoints News) – an impressive reach in the niche of biopharma
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news. Those subscribers include personnel “at every major pharmaceutical manufacturer and at hundreds of biotechnology

companies,” according to an FT Specialist profile (Endpoints-FT Specialist - Specialist insight from the Financial Times). The

Endpoints website was attracting roughly 700,000+ monthly unique visitors as of recent data (pre-FT acquisition) (Endpoints

Studio – A new way to advertise on our platform). This high engagement underscores that Endpoints has become a go-to daily news

source for industry insiders. Geographically, while global in scope, its readership skews U.S. (the company is U.S.-based and much

coverage is U.S.-centric). Endpoints’ influence is also evidenced by active discussion of its scoops on platforms like Twitter, where

its lead editors have tens of thousands of followers.

Relevance to IT and Pharma Tech: Endpoints News primarily covers scientific and business news, but it does touch on technology

trends as they affect R&D and industry infrastructure. For example, Endpoints frequently reports on the role of AI in drug

development (such as partnerships for AI-driven drug discovery or investments in data startups). It also covers regulatory tech

topics when relevant – e.g., how the FDA is handling data or software in approvals. Security and data governance news (like major

pharma IT outages or data breaches) might be less of a focus, but when these events significantly impact operations or clinical

trials, Endpoints will report on them. Additionally, because it focuses on “the science, people and money” driving the industry

(Endpoints News – Biotech and pharma business news, with a focus …), any IT innovations that give companies a competitive edge

(cloud computing for research, machine learning for trial design, etc.) often get a mention. For IT professionals, Endpoints offers

insight into how tech trends are being adopted by the business/scientific leaders in pharma. It’s also worth noting that Endpoints’

own platform is very tech-forward – it was born digital, uses modern newsletter formats, and even offers a mobile app – reflecting an

affinity with tech-savvy readers.

Key Stats: Endpoints News – Daily news (email & web), High credibility (independent, now FT-backed), ~163k subscribers

(Financial Times Acquires Majority Stake in Endpoints News), ~700k monthly visitors, Domain Authority 61 (Top 50 Pharma News

Websites in 2025). Widely read across biotech and pharma companies.

STAT News

Overview: STAT (statnews.com) is a national media outlet launched in 2015 that focuses on health, medicine, and life sciences –

with a significant emphasis on biotech and pharmaceutical industry news. Based in Boston and originally founded by John Henry

(owner of The Boston Globe), STAT has quickly become one of the most authoritative sources for healthcare and pharma news in

the U.S. (Stat Tops 30,000 Subscribers, Nears $20 Million in Revenue). It combines daily journalism with investigative reporting,

feature stories, and analysis. STAT covers everything from breaking developments in drug research and public health to the business

strategy of pharma companies and advances in medical technology. It is known for high-quality science writing and scoops (for

example, STAT was noted for its fast, in-depth coverage during the COVID-19 pandemic, when its readership spiked dramatically

([PDF] STAT and STAT Plus - HubSpot)).

Credibility: STAT is regarded as highly credible and influential. Its team includes experienced journalists (many with backgrounds

covering science and medicine) who have won awards for their reporting. STAT’s content is often cited in academic circles and

mainstream media alike for its accuracy and depth. As a publication of Boston Globe Media, STAT adheres to rigorous journalistic

standards. It positions itself as delivering “exclusive coverage and analysis” in pharma and health (Top 50 Pharma News Websites in

2025), which has attracted a professional readership. In terms of independent assessment, STAT News has a high domain authority

(85) and is widely trusted by healthcare professionals. The outlet has also built a successful paid subscription model (STAT+),

indicating that many find its reporting valuable enough to pay for. By 2022, STAT+ had over 30,000 paid subscribers (at

~$399/year) (Stat Tops 30,000 Subscribers, Nears $20 Million in Revenue), highlighting trust in its specialized content.

Frequency & Format: STAT operates a 24/7 news website with multiple updates per day and several topic-specific email

newsletters. It offers both free content and premium content (STAT+ articles and analysis behind a paywall). Key areas of coverage

(with dedicated sections and newsletters) include Pharma, Biotechnology, Health Tech, Politics & Policy, and Science. For instance,

STAT’s “Pharma” section provides daily updates on the drug industry (Top 50 Pharma News Websites in 2025), and the “Health

Tech” section covers digital health, AI, and data in healthcare. The publication also sends out free newsletters like “Morning Rounds”

and topic-focused ones, as well as premium newsletters for STAT+ members. STAT produces podcasts and hosts live events

(conferences, webinars) that often delve into pharma and tech topics. During breaking news events (e.g., major trial results, FDA

decisions), STAT updates rapidly with analysis. On average, STAT’s site receives 3+ million visits per month (statnews.com Traffic

Analytics, Ranking & Audience [March 2025] | Similarweb) (statnews.com Traffic Analytics, Ranking & Audience [March 2025] |

Similarweb), reflecting a high volume of content and readership. The mix of free and subscriber content allows broad access while

monetizing deeper analysis.

Audience: STAT’s audience spans health care professionals, pharmaceutical and biotech industry insiders, researchers, and

policy makers. Mark Stenberg of Adweek noted that STAT grew by “serving a readership of health and medical professionals” in a

niche market (Stat Tops 30,000 Subscribers, Nears $20 Million in Revenue), leveraging the fact that this audience has a strong

interest in specialized news (and resources to pay for it). Approximately 82% of STAT’s web traffic is U.S.-based (statnews.com

Traffic Analytics, Ranking & Audience [March 2025] | Similarweb), fitting its focus on U.S. health and pharma issues (though it

certainly covers global developments as well). The age demographic skews older (largest segment 55-64 years (statnews.com

Traffic Analytics, Ranking & Audience [March 2025] | Similarweb)), consistent with many readers being seasoned professionals or

academics. STAT’s influence is notable – it had about 6 million monthly unique visitors in steady state after the pandemic peaks

(Exclusive: STAT News plans major expansion following banner year), and its journalism often sets the agenda that other media
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follow. For IT professionals in pharma, STAT is a key source not only to learn what’s happening in their company’s therapeutic area or

with FDA, but also to understand broader trends in health technology and policy that could affect data practices or digital strategy.

Relevance to IT and Pharma Tech: STAT devotes significant coverage to the intersection of technology and healthcare, which is

highly relevant for pharma IT stakeholders. They have reporters specifically covering areas like AI in drug discovery, digital health

startups, biotech data science, and cybersecurity in healthcare. For example, STAT frequently publishes articles on how

pharmaceutical companies are using artificial intelligence (from improving drug candidate screening to enhancing clinical trial

design), as well as pieces on data governance issues (such as debates over patient data privacy or FDA’s use of real-world

evidence) and cybersecurity (reporting on notable data breaches or cyber attacks in healthcare). The “Health Tech” or “Tech”

section of STAT includes stories about emerging technologies (machine learning algorithms, blockchain in clinical trials, etc.) and

profiles of tech leaders in biotech. STAT also covers regulatory tech topics: e.g., how the FDA is modernizing its IT systems or using

cloud computing – these would be in their policy or investigative pieces. In summary, STAT provides IT professionals with context on

how technological innovations are shaping pharma and medicine at large. It blends scientific insight with tech trends – one day you

might read about a breakthrough gene therapy, and the next about a hospital system’s AI-driven data analytics, all under the STAT

umbrella.

Key Stats: STAT News – Daily news & analysis (free + premium), High credibility (award-winning journalism), 3.2M monthly visits

(statnews.com Traffic Analytics, Ranking & Audience [March 2025] | Similarweb), 30k+ paid subscribers (Stat Tops 30,000

Subscribers, Nears $20 Million in Revenue), Domain Authority 85 (Top 50 Pharma News Websites in 2025). Covers pharma, biotech,

and health tech extensively.

PharmaVoice

Overview: PharmaVoice is a prominent trade publication that provides insights and commentary on the life sciences industry, with a

particular focus on the “voices” of industry leaders. Founded in 2001, it has long been known for its monthly magazine (in print and

digital) featuring executive interviews, thought leadership articles, and trend analyses in pharma. In late 2021, PharmaVoice was

acquired by Industry Dive (a business journalism company) and relaunched as a digitally focused, daily publication (PharmaVoice

Advertising Page). Today, PharmaVoice offers a daily email newsletter and a modern website delivering original stories on pharma

and biotech trends, as well as multimedia like podcasts (e.g., the Women of the Week podcast) and the annual PharmaVoice 100

special feature, which highlights influential industry leaders. The publication’s mission is to provide a forum for industry thought

leadership and to share the stories of people and organizations driving the life sciences forward (PharmaVoice Advertising Page).

Credibility: PharmaVoice is considered a leading industry publication in pharma, valued for its in-depth, qualitative insights. It is

not primarily a breaking-news outlet, but rather a source of expert opinions and analyses from across the sector. PharmaVoice’s

credibility comes from the caliber of its content and contributors: it often features articles or interviews with C-suite executives,

renowned scientists, and innovative thinkers in pharma. Under Industry Dive (which itself was acquired by Informa in 2022,

integrating with the TechTarget life sciences group (Industry Dive - Wikipedia) (BioPharmaDive - Bias and Credibility - Media

Bias/Fact Check)), PharmaVoice has retained its editorial integrity and expanded its reach. The publication’s tagline of being “the

leading community for life sciences leaders to share their stories, voices and ideas” signals its role as a trusted platform for industry

viewpoints (PharmaVoice Advertising Page). From a metrics standpoint, PharmaVoice has a somewhat smaller web footprint than

daily news sites (its Domain Authority is ~47 (Top 50 Pharma News Websites in 2025)), but its influence within the executive

community is significant. The primary audience is executive and corporate management in pharma, biotech, and medical

devices (Top 50 Pharma News Websites in 2025), meaning content is often strategic and high-level. PharmaVoice has been cited as

a top publication for pharma professionals in various rankings (Top 50 Pharma News Websites in 2025).

Frequency & Format: Historically a monthly magazine, PharmaVoice is now a daily digital publication (while still producing its

signature monthly thematic issues in digital format). Readers can subscribe to free email newsletters that deliver daily industry

updates and feature articles. The online content is updated regularly with news analysis, feature stories, and “expert commentary”

pieces. Because PharmaVoice emphasizes thought leadership, you’ll find many Q&As with industry CEOs, opinion columns, and

trend roundups. They cover multiple channels: web articles, PDF magazine issues, podcasts, and video interviews. The transition to

Industry Dive’s platform means PharmaVoice benefits from the digital media style (searchable web articles, mobile-friendly format,

etc.) and often cross-publishes content relevant to other Dive publications (for instance, a big data article might be shared with

BioPharma Dive and PharmaVoice audiences). Publication frequency is essentially daily online, with deeper features on a monthly

cadence. The content is free (ad-supported and sponsored-content-supported), with no paywall, aiming for wide distribution among

industry readers.

Audience: PharmaVoice explicitly targets life science industry leaders. According to Industry Dive, the primary audience

comprises pharma and biotech executive management, as well as department heads across areas like R&D, IT, marketing, and

supply chain (Top 50 Pharma News Websites in 2025). In other words, it’s read by decision-makers who want to keep abreast of

industry directions and hear from their peers. PharmaVoice has a circulation/reach of about 60,000 to 90,000 industry

professionals by recent counts: Industry Dive’s acquisition note mentioned a reach of 60k life sciences leaders in 2021 (Industry

Dive acquires PharmaVOICE to broaden audience reach …), and the new PharmaVoice site’s media kit touts “over 93,000 industry

decision makers” reached via its digital platform and newsletters (PharmaVoice Advertising Page). This likely includes subscribers to

newsletters and readers of the online content. While its readership is global, being a U.S.-based publication means much content is

U.S.-centric or globally applicable (rather than local news). Audience engagement is driven through community features like the
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PharmaVoice 100 (which invites broad industry input) and social media (PharmaVoice has ~35.8k Twitter followers as of 2025) (Top

50 Pharma News Websites in 2025). For IT professionals, PharmaVoice’s audience mix means the content often addresses business

strategy and innovation – helpful for understanding how IT initiatives might align with broader company goals.

Relevance to IT and Pharma Tech: PharmaVoice covers a broad range of topics impacting pharma companies, frequently including

articles on technology-driven innovation. For example, PharmaVoice might run a feature on “AI in Drug Development: Hype vs

Reality,” or an executive roundtable on data governance and analytics in pharma. It provides a platform for IT leaders as well –

CIOs or Chief Digital Officers of pharma companies have been featured sharing how they implement digital transformation. Because

the angle is often leadership and strategy, the coverage of IT trends is typically about how they enable business value in pharma

(e.g., improving clinical trial efficiency with data systems, protecting data integrity, harnessing real-world data for insights, ensuring

cybersecurity in an era of digital therapeutics). One can find discussions on cloud computing adoption, blockchain for supply chain,

and compliance with regulations like FDA’s 21 CFR Part 11 (electronic records) in PharmaVoice articles, often framed as

opportunities and challenges voiced by industry experts. Additionally, PharmaVoice’s podcasts and special reports highlight

emerging tech: for instance, a recent PharmaVoice piece might explore AI ethics in pharma R&D, or how companies are building

data-driven cultures – topics directly relevant to IT roles. While it may not break the news of a cyberattack (like FiercePharma

would), PharmaVoice might later publish an analysis of what that cyber incident means for the industry’s approach to cybersecurity.

In summary, PharmaVoice is a valuable source for IT professionals to glean high-level perspective on tech trends and to learn how

peers in leadership positions are addressing those trends.

Key Stats: PharmaVoice (Industry Dive → Informa) – Monthly magazine + daily web content, Thought-leadership focus, ~93k

reach (decision-makers) (PharmaVoice Advertising Page), Domain Authority 47 (Top 50 Pharma News Websites in 2025). Primary

audience: pharma/biotech executives; frequent coverage of digital transformation, data, and innovation themes.

Pharmaceutical Executive

Overview: Pharmaceutical Executive (often abbreviated as PharmExec) is a long-running publication dedicated to the business of

pharma. Launched in the early 1980s, PharmExec has been providing analysis of pharmaceutical commercial strategy,

marketing, and leadership for over 40 years. It is best known for its monthly print magazine, which is widely circulated to pharma

industry managers, and its robust online presence (PharmExec.com) which features daily news and commentary. Now part of MJH

Life Sciences (a medical/trade publisher) (Advertising) (Advertising), Pharmaceutical Executive produces original content with a

team of in-house writers and also draws on industry experts for opinion pieces (About Us). Its content ranges from deep dives into

pharma company strategy, sales & marketing trends, and policy impacts, to profiles of top industry executives and pipeline analyses.

Unlike brief news-focused outlets, PharmExec aims to “go beyond the 24-hour news cycle” and provide in-depth context to help

pharma leaders navigate business and policy challenges (About Us).

Credibility: Pharmaceutical Executive is considered a trusted source of industry analysis and has a reputation for quality editorial

standards. It is not an investigative news outlet per se; instead, it offers well-researched perspectives and insights. The publication

has an editorial advisory board (Advertising) and a staff of seasoned editors, which contributes to its credibility. All content is

editorially independent, though as a trade magazine it sometimes includes contributed expert pieces and sponsored “Partner

Perspectives” (clearly labeled). PharmExec has received awards for its content (e.g., AZBEE awards in trade publishing) and remains

a go-to resource for pharma commercial teams. It claims to deliver “the largest total qualified circulation” in its category

(PharmExec_SalesPDF) – indicating that, among pharma industry magazines, it has one of the biggest verified readerships. Earlier

media kits showed a BPA-audited circulation in the tens of thousands for the print edition (e.g., ~18,000 in 2008 for U.S./Canada

qualified subscribers, with expanded global reach) (Pharmaceutical Publications-Ad Age). Today’s combined print/digital reach is

likely higher. The longevity of Pharmaceutical Executive (40+ years) and its continued presence in offices of pharma companies

underscore its trusted status. In rankings of pharma industry news sources, PharmExec is usually listed among top trade

publications (20 Best Pharmaceutical Blogs and Industry News Websites).

Frequency & Format: PharmExec publishes a monthly print issue (also available as a digital edition/PDF), and maintains a

regularly updated website. The website posts news briefs and web-exclusive content on a daily to weekly basis, ensuring readers

get updates between the monthly issues. Typical web content includes industry news analysis, conference coverage, blogs, and

shorter articles. The magazine issues often revolve around themes (e.g., an annual “Industry Forecast” issue, or rankings like the

Pharmaceutical Executive 50 (PE50) which lists top pharma companies by revenue). Subscribers can receive the print magazine by

mail (usually U.S.-based executives) or read the articles online for free. PharmExec also offers an email newsletter and occasional

webcasts or podcasts (for example, the “Profiles in Leadership” podcast series). The style is professional and detailed – articles

may be several pages long with data charts, making it more of a sit-down read than a quick news flash. This complements daily

news outlets; many readers might get breaking news from Fierce or Endpoints and turn to Pharmaceutical Executive (continued from

above)

Audience: As the name suggests, Pharmaceutical Executive is aimed at pharma company executives and senior managers. Its

audience includes people in the C-suite or heading key functions – e.g. CEOs, CFOs, CIOs, heads of R&D, commercial, regulatory,

and IT departments in pharma and biotech. The About Us statement confirms it provides content for “its audience of pharmaceutical

executives,” covering commercial strategies, R&D, market access, and more (About Us). Because it’s a B2B publication, its

readership is largely qualified subscribers in industry (often free subscriptions for those who meet professional criteria). In terms of

reach, PharmExec’s print circulation has historically been on the order of tens of thousands of qualified execs globally, and its
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online presence extends that reach further (exact current figures are proprietary, but it’s considered one of the top reads among

pharma management). The publication also has a European edition (Pharmaceutical Executive Europe) to cater to international

readers, though the U.S. edition is most prominent. For an IT professional in pharma, reading PharmExec can provide a window into

what concerns the business-side leadership – useful for aligning IT initiatives with corporate strategy.

Relevance to IT and Pharma Tech: Pharmaceutical Executive frequently addresses topics at the intersection of technology and

pharma business strategy. While it may not delve into low-level IT architecture, it does cover digital transformation, data strategy,

and innovation management. For instance, PharmExec’s coverage has included how companies are implementing Big Data and

advanced analytics in drug development, the rise of digital therapeutics and mobile health, and issues around data privacy

and compliance from a regulatory standpoint. The magazine often runs special features on technology – e.g., an annual issue might

explore “Next-Generation Pharma” highlighting AI, machine learning, or blockchain applications in the industry. It also reports on

cybersecurity concerns in pharma (especially post-NotPetya and other incidents) not as breaking news, but as analysis of lessons

learned and best practices for pharma executives to protect their organizations (AstraZeneca blames ‘user error’ for patient data

exposure) (Pharma’s cyber vulnerabilities run deeper than Merck’s 'NotPetya …). Another area of interest is how IT enables better

commercial operations: PharmExec articles have discussed CRM systems, digital marketing platforms, and real-world data platforms

that pharma companies use. In the website’s menu, sections like “Operations” and “Regulatory” often contain pieces about IT

systems for manufacturing, supply chain, and regulatory submissions (which falls under regulatory tech). For example, a PharmExec

article might examine how a major pharma implemented a data lake to break down silos, or how companies are preparing for FDA’s

new requirements on electronic submissions. The key is that PharmExec frames these issues in terms of strategy and ROI for

pharma businesses. Therefore, IT professionals reading PharmExec gain insight into the priorities of their executive peers and how

technology is being leveraged (or needs to be leveraged) to achieve business goals in pharma.

Key Stats: Pharmaceutical Executive (MJH Life Sciences) – Monthly print & digital, with online updates, High credibility (est.

1981; in-depth trade journalism) (About Us), targeted at pharma executives (global). Precise reach not publicly stated; historically

~18k+ print circulation (BPA-audited) in U.S. (Pharmaceutical Publications-Ad Age) and tens of thousands more via digital. Domain

Authority ~54 (moderate). Notably covers digital strategy, data, and policy issues impacting pharma.

BioPharma Dive

Overview: BioPharma Dive is a digital news publication that provides concise, accessible coverage of the biotech and

pharmaceutical industry. It is one of the industry-specific “Dive” outlets operated by Industry Dive (now part of Informa Tech)

(BioPharmaDive - Bias and Credibility - Media Bias/Fact Check). BioPharma Dive’s format centers on daily email newsletters that

summarize key news, accompanied by a website with full articles for deeper reading. The content spans breaking news, analysis,

and “Dive Briefs” on topics such as clinical trial results, FDA approvals, mergers & acquisitions, and industry trends. Launched in the

mid-2010s, BioPharma Dive has carved out a niche as a quick yet reliable news source for busy pharma professionals. Its tagline

promises “news and analysis for biotech and biopharmaceutical executives” (Top 50 Pharma News Websites in 2025). The editorial

approach is to distill the most important news of the day and explain its significance, often linking out to source documents or

coverage in other media, making it a useful one-stop digest.

Credibility: BioPharma Dive is known for its fact-based, neutral reporting. In fact, Media Bias/Fact Check rates it as Least Biased

and High in factual reporting (BioPharmaDive - Bias and Credibility - Media Bias/Fact Check), noting the publication’s minimal

editorializing and proper sourcing. The Dive publications utilize professional journalists (notably, some BioPharma Dive reporters

have broken major news and later moved to outlets like STAT, underscoring their credibility). BioPharma Dive does include some

sponsored content (“Dive Brand Studio” pieces) but these are clearly marked; its core news content is independent. While

BioPharma Dive articles are generally shorter than those in, say, STAT or PharmExec, they are accurate and to-the-point. The

outlet’s credibility is also enhanced by the network effect of Industry Dive, which has established respected publications in other

sectors (e.g., Healthcare Dive, CIO Dive). Within the pharma community, BioPharma Dive is seen as a reputable source for daily

updates, frequently shared on LinkedIn and cited in pharma news roundups. It may not have the long heritage of a Fierce or

PharmExec, but it has become highly trusted in a short time.

Frequency & Format: Daily is the operative word for BioPharma Dive. The flagship is the Daily Dive newsletter (Monday through

Friday), which typically highlights 4-5 top news items with brief synopses and links to full articles or external sources. The website is

updated throughout each weekday with these news stories and the occasional in-depth feature called “Deep Dive”. The style is

journalistic but succinct – perfect for readers skimming on a busy schedule. BioPharma Dive also offers topic-specific email

newsletters or sections (for example, it has covered sub-topics like pharma marketing, drug pricing policy, etc., via special series or

the Dive “Trendline” features). All content is free to access (registration is optional, not required). Importantly, BioPharma Dive’s

readership has grown strongly: the site reaches over 360,000 industry decision-makers according to its media kit (BioPharma

Dive Advertising Page). This likely refers to the aggregate of email subscribers and website users. The publication’s social media

presence is modest (about 13k Twitter followers, 15k Facebook) (Top 50 Pharma News Websites in 2025), as its primary

engagement is via the email inbox. BioPharma Dive also curates resource centers and does the occasional webinar, aligning with

Industry Dive’s model of not just news, but also informational resources for professionals.

Audience: The audience for BioPharma Dive is broadly biopharma industry professionals, with an emphasis on executives and

mid-to-senior management in biotech and pharma companies. Because the content is a quick read, it attracts a wide range of roles:

from CEOs of small biotechs wanting a snapshot of the landscape, to scientists and project managers who need awareness outside

Top Pharma News Sources for IT Professionals in 2025

© 2025 IntuitionLabs.ai. All rights reserved. Page 7 of 15

https://www.fiercepharma.com/pharma/astrazeneca-credits-user-error-patient-data-exposure#:~:text=developer%20platform%2C%E2%80%9D%20an%20AstraZeneca%20spokesperson,told%20Fierce%20Pharma%20Friday
https://www.fiercepharma.com/pharma/astrazeneca-credits-user-error-patient-data-exposure#:~:text=developer%20platform%2C%E2%80%9D%20an%20AstraZeneca%20spokesperson,told%20Fierce%20Pharma%20Friday
https://www.fiercepharma.com/pharma/pharma-s-cyber-vulnerabilities-run-far-deep-than-merck-s-notpetya-report#:~:text=Pharma%27s%20cyber%20vulnerabilities%20run%20deeper,Fierce%20Pharma%20Marketing
https://www.pharmexec.com/about#:~:text=Pharmaceutical%20Executive%C2%AE%20provides%20insights%20and,stand%20out%20from%20the%20competition
https://adage.com/article/btob/pharmaceutical-publications/275857#:~:text=Pharmaceutical%20Publications%20,PharmaVOICE%2C%20PharmaLinx
https://mediabiasfactcheck.com/biopharmadive-bias/#:~:text=Industry%20Dive%2C%20now%20a%20subsidiary,from%20ads%20and%20sponsored%20content
https://news.feedspot.com/pharma_news_websites/#:~:text=20
https://mediabiasfactcheck.com/biopharmadive-bias/#:~:text=,check%20record
https://www.biopharmadive.com/advertise/#:~:text=BioPharma%20Dive%20Advertising%20Page%20Put,over%20360%2C000%20industry%20decision%20makers
https://www.biopharmadive.com/advertise/#:~:text=BioPharma%20Dive%20Advertising%20Page%20Put,over%20360%2C000%20industry%20decision%20makers
https://news.feedspot.com/pharma_news_websites/#:~:text=Image%3A%20BioPharma%20Dive%20%20,Read%20Now%20Get%20Journalists%20Contact
https://intuitionlabs.ai/?utm_source=pdf&utm_medium=document&utm_campaign=article&utm_content=top-pharma-news-sources-for-it-professionals-in-2025.pdf
https://intuitionlabs.ai/?utm_source=pdf&utm_medium=document&utm_campaign=article&utm_content=top-pharma-news-sources-for-it-professionals-in-2025.pdf


their niche. The Industry Dive advertising page mentions reaching “biotech & pharma execs” and decision-makers, which likely

includes a good number of IT and data professionals in life sciences companies as well (BioPharma Dive Advertising Page). The

readership skews U.S.-centric (as the Dive publications are in English and often cover U.S. regulatory news and companies), but

major global news is also included. In terms of demographics, the Dive format tends to attract a slightly younger professional

audience (maybe late-20s to 40s) compared to traditional print outlets – as it is digital-only and mobile-friendly. For an IT

professional, BioPharma Dive’s audience composition means the content is business-focused but not overly technical, making it

easy to grasp developments in, say, a new FDA guidance or a pharma company’s reorg, without wading through excessive detail.

Relevance to IT and Pharma Tech: BioPharma Dive covers pharma IT and digital topics with some regularity, often integrating them

into broader news. For example, if a major pharma announces a digital transformation initiative or a big partnership with a tech

company, BioPharma Dive will report on it (with what/why/context). It also keeps an eye on data and IT issues in pharma

operations: notable instances include reporting on companies’ responses to data breaches or IT outages, FDA’s moves on data

standards, and the evolving role of chief digital officers in pharma. The Dive team has produced deeper features on trends like

decentralized clinical trials (DCTs) and their data implications, and real-world data usage. One such “Deep Dive” might focus on how

pharma is handling data from wearables in trials, touching on data management and compliance – topics at the heart of IT’s role

(Decentralized clinical trials (DCTs): protect your data to reduce risk). Cybersecurity is another area covered when it intersects with

business risk; for instance, BioPharma Dive reported on the fallout of Merck’s cybersecurity incident and the industry’s broader

vulnerability (AstraZeneca blames ‘user error’ for patient data exposure) (sometimes via aggregated analysis or expert

commentary). Additionally, because BioPharma Dive is part of Industry Dive, it occasionally cross-publishes relevant content from

Cybersecurity Dive or Healthcare Dive if pertinent to pharma (such as a piece on healthcare ransomware trends). In summary, while

BioPharma Dive’s primary beat is business news, it does evaluate coverage of pharma IT trends in a practical, integrative way. It

gives IT professionals a quick briefing on news that might affect their work – e.g., if FDA issues a new guideline on data systems, or

if AI in drug discovery hits a milestone, it’ll be noted – and often links out to more detailed sources for those who want to delve

deeper.

Key Stats: BioPharma Dive (Industry Dive/Informa) – Daily newsletter-centric news, Least Biased, High factual reporting

(BioPharmaDive - Bias and Credibility - Media Bias/Fact Check), ~360k+ reach (readers/month) (BioPharma Dive Advertising Page),

Domain Authority ~62 (Top 50 Pharma News Websites in 2025). Focus on concise industry news; covers IT topics like data

management and digital health as part of its beat.

Bio-IT World

Overview: Bio-IT World is a specialized media outlet at the nexus of biotechnology and information technology. Since its founding in

2002, Bio-IT World has chronicled the “application of informatics, IT, and computer science in biomedical research and drug

discovery.” (Editorial Profile) It serves as both a news source and community hub for professionals using advanced tech in life

sciences. Bio-IT World produces a website with news and feature articles, a weekly e-newsletter, and is closely tied to the annual

Bio-IT World Conference & Expo – a large event that convenes pharma IT professionals, bioinformaticians, data scientists, and other

stakeholders in precision medicine. The content you’ll find on Bio-IT World includes coverage of big data in genomics, high-

performance computing for drug discovery, AI and machine learning applications in biotech, data standards, cloud computing in

research, and more. It tends to focus more on the scientific R&D side and the IT infrastructure behind it rather than commercial

pharma news.

Credibility: In its niche, Bio-IT World is highly respected. It is a part of the Cambridge Healthtech Institute (CHI) media group, which

also publishes journals and organizes conferences in the life sciences arena. The editorial team often has domain expertise in

science and technology, ensuring that articles are accurate and insightful for a technically savvy readership. Bio-IT World provides

“topical news coverage and analysis of cutting-edge technologies” in life sciences IT (Editorial Profile), and its long-running

presence means it has built a loyal audience. While not usually cited by mass media (due to its niche focus), within the

bioinformatics and pharma IT community, Bio-IT World is a go-to resource. The annual awards (e.g., Best Practices Awards) and

conference give it additional authority, as industry leaders present and share breakthroughs under the Bio-IT World banner. Overall,

one can consider it the trade news source for biomedical IT professionals.

Frequency & Format: Bio-IT World runs a weekly “Bio-IT World Weekly Update” newsletter and posts news on its website

almost daily (Monday through Friday). News articles typically cover recent developments like new software tools, collaborations, or

research findings at the intersection of tech and bio. In addition, the site features longer form articles and interviews (often around

major conferences or trends). There’s also a “Press Releases” section for industry announcements. While the site is freely

accessible, some content (like certain in-depth pieces or e-books) may require simple registration. Bio-IT World’s content is heavily

digital, but they have not historically been a print magazine. Instead, they focus on the online community and the events. Notably,

the Bio-IT World Conference & Expo held annually in Boston (and a counterpart in Europe) is a major gathering – in 2025 it was

expected to draw over 3,000 pharmaceutical, biotech, and IT leaders (Bio-IT World Conference & Expo WEST). The conference

programming often influences the editorial content (for example, hot topics at the conference become articles on the site). This

synergy means the frequency of content can spike around event timings with lots of new material. On social media, Bio-IT World is

active on Twitter and LinkedIn among niche groups, but its following (Twitter ~10k+) is smaller than general pharma outlets –

reflecting its specialized audience.
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Audience: The core audience of Bio-IT World is IT professionals, bioinformaticians, data scientists, and technologists working

in pharma, biotech, academia, and healthcare. Essentially, it’s written for those who speak the language of both biology and IT.

This includes roles like pharma IT directors, computational biologists, genomics researchers, CTOs of biotech startups, and even

some CIOs of pharma companies, especially those heavily involved in R&D IT. Because the content can be technical (discussing

petascale computing, next-gen sequencing data, etc.), the audience is often highly educated in science/tech. Geographically, the

audience is international (the topics are global and the conference attracts worldwide participants), but with a concentration in the

U.S. and biotech hubs (Boston, San Francisco, etc.). For an IT professional in a pharma company, Bio-IT World is almost tailor-

made – it covers exactly the challenges they face, from managing big data to deploying cloud computing for research. It’s less about

business news and more about tools, technologies, and best practices in applying IT to drug discovery and development.

Relevance to IT and Pharma Tech: This is Bio-IT World’s sweet spot. Every piece of news here is relevant to pharma IT trends.

Topics commonly covered include: data integration and governance in pharma R&D, cybersecurity for research data,

supercomputing applications in simulations, use of AI/ML in discovering drug targets, electronic lab notebooks, genomic data

privacy, blockchain for clinical data, and regulatory considerations of computational methods (like FDA guidance on software in

clinical trials). To highlight, Bio-IT World has articles such as “Advancing Precision Medicine with Ethical AI and Standardized Data”

(Bio-IT World-Biotech & Personalized Medicine News) which delve into AI in healthcare and the data standards required – a blend of

tech and compliance issues. They also report on case studies – for example, how a pharma company built an infrastructure for

global data collaboration (winner of a Best Practices award, perhaps). Furthermore, Bio-IT World’s regular coverage of the Bio-IT

conference provides summaries of expert talks on cutting-edge tech (quantum computing for drug discovery, anyone?). In terms of

data governance and regulatory tech: Bio-IT World doesn’t typically cover FDA policy news (that’s more Pink Sheet’s domain), but it

will cover how companies implement systems to meet regulatory requirements, or how regulatory agencies are embracing new

technology (like the NIH’s cloud pilots or FDA’s AI initiatives). On cybersecurity: if there’s a specific cybersecurity development

affecting research IT, it might appear (e.g., securing genomic databases). Also, Bio-IT World often discusses standards and

interoperability, which is key for IT folks dealing with multiple systems and big data in pharma. In short, Bio-IT World is arguably

the most directly relevant publication on this list for a pharma IT specialist, as it is focused on the technologies themselves

rather than high-level business news.

Key Stats: Bio-IT World (CHI) – Weekly newsletter + daily web updates, Highly niche-focused credible source (covering

bioinformatics since 2002). Engages thousands of specialists; its Expo draws 3,000+ attendees (Bio-IT World Conference & Expo

WEST). Domain Authority ~54 (estimated). Topics: genomics data, HPC, AI in pharma, data standards, etc. Free access, with strong

community involvement.

Other Notable Sources and Media Outlets

In addition to the primary sources detailed above, several other reputable outlets provide pharma news and often cater to U.S.

audiences or industry professionals. IT leaders in pharma may want to keep these on their radar:

Pharmaceutical Technology & PharmTech: Pharmaceutical Technology is a publication (with both an online portal by GlobalData and a

magazine by MJH Life Sciences, often dubbed PharmTech) that focuses on pharma development, manufacturing, and regulatory science.

These outlets provide news and in-depth feature articles on drug discovery, process development, pharmaceutical engineering, and

industry trends (Top 50 Pharma News Websites in 2025) (Top 50 Pharma News Websites in 2025). They often cover technology

advancements in drug formulation, production, quality control, and supply chain – areas where IT and automation have growing roles.

Pharmaceutical Technology (GlobalData’s site) has a Domain Authority of 64 and covers “big pharma trends and company deals” along with

tech breakthroughs (Top 50 Pharma News Websites in 2025). PharmTech (the magazine) delivers peer-reviewed content on next-gen

processing, analytical techniques, and regulatory compliance (Top 50 Pharma News Websites in 2025). For IT professionals, these sources

are useful to understand how manufacturing execution systems (MES), laboratory information systems (LIMS), and other operational

technologies are evolving in pharma. They also highlight data integrity issues and compliance with regulations (like FDA’s emerging data

requirements) in production – relevant for IT folks involved in validation and systems quality.

BioWorld: BioWorld is a renowned news service (part of Clarivate) that offers daily breaking news and analysis across biotech, pharma,

and medtech. Often described as “biopharma’s trusted news source” (Top 50 Pharma News Websites in 2025), BioWorld has a global

scope but a significant U.S. focus. It covers a similar beat to Endpoints or STAT (R&D news, business deals, clinical data) and is known for

its depth and speed. However, BioWorld is primarily a subscription-based outlet, delivered via email and web to paying subscribers

(typically industry executives or libraries). With a Domain Authority around 60 and tens of thousands of readers, it’s influential, though its

paywall limits general accessibility. IT professionals might encounter BioWorld via company intranet subscriptions. It may occasionally touch

on tech topics (e.g., if a big AI discovery platform is news), but generally sticks to drug pipeline and industry financials.

The Pink Sheet and Scrip (Citeline): These are legacy industry publications that have been around for decades (The Pink Sheet since

1939!) (News & Insights - Citeline), now under Citeline (an Informa business). Pink Sheet specializes in pharma regulatory and policy news

– giving deep insights into FDA regulations, compliance, and drug policy changes. Scrip covers global pharma business news and analysis.

Both are subscription-based and highly regarded for authoritative reporting. A pharma IT pro might follow Pink Sheet for the latest on

regulatory guidances that could affect data systems or compliance (e.g., FDA’s stance on digital evidence, or cybersecurity expectations for

pharma companies). In recent years, Pink Sheet has covered topics like the FDA’s technology modernization efforts and data submissions

policy. If your role is heavy on regulatory IT, Pink Sheet is invaluable. However, the niche (and cost) means these are read mostly by

regulatory affairs and executive teams, with key points sometimes filtering down via internal newsletters.
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Mainstream Business Media (WSJ, CNBC, etc.): General news outlets also have pharma-specific coverage that is worth noting. For

example, The Wall Street Journal has a dedicated pharma/health section (Top 50 Pharma News Websites in 2025), and outlets like CNBC

regularly report on pharmaceutical industry news (Top 50 Pharma News Websites in 2025). These sources are highly credible and have

massive reach – WSJ and CNBC will often cover big pharma news (major drug approvals, cybersecurity incidents if they affect stock

prices, big tech collaborations, etc.). Their coverage is more surface-level for a general investor audience, but can provide useful high-level

information. A headline on CNBC about a pharma company’s cybersecurity breach, for instance, signals to IT professionals how such issues

can become mainstream concerns. Additionally, tech-focused media (e.g., InformationWeek, CIO.com) sometimes profile IT innovations in

pharma. While not pharma-specific, they add perspective on how the industry compares with others in digital advancements.

Each of the above sources serves a slightly different niche – whether it’s manufacturing tech, global business intelligence,

regulatory insight, or broad financial perspective. Depending on one’s specific interests and role, these outlets can complement the

core pharma news sources with more detailed or expansive coverage.

In the next section, we consolidate key attributes of the top pharma news sources discussed (especially the first six, which are

among the most prominent) in a comparison table for easy reference.

Comparison Table of Top Pharma News Sources

To summarize the analysis, the table below compares key attributes of some leading U.S.-relevant pharma news outlets. This

includes their credibility, publication frequency, target audience, and available metrics (circulation, subscribers, web traffic, etc.),

along with notes on IT/tech coverage. This can help IT professionals quickly identify which sources align best with their information

needs.

Source
Credibility &

Reputation
Frequency/Format

Primary

Audience &

Focus

Reach & Key

Stats
Tech Coverage

Fierce Pharma

Industry trade

news; Least

Biased, highly

factual (Least

Biased - Media

Bias/Fact

Check).

Established

2008; part of

Questex (Fierce

portfolio).

Daily updates

online; free daily

newsletter.

Pharma

industry

professionals

(execs,

managers,

analysts).

Covers drug

company news,

FDA, marketing,

manufacturing

(Top 50 Pharma

News Websites

in 2025).

~95k newsletter

subs (Which

FiercePharma

news attracts

the most readers

online?-Fierce

Pharma); ~709k

monthly visits

([statnews.com

Traffic Analytics,

Ranking &

Audience [March

2025]

Similarweb]

(https://www.similarweb.com/w

DA 75 (Top 50 Pharma News W

45–54; ~69% U.S. ([fiercepha

& Audience [March 2025]

Endpoints

News

Independent

digital news

outlet; strong

reputation for

quality

reporting

(Financial

Times Acquires

Majority Stake

in Endpoints

News). Widely

trusted by

biopharma

insiders; now

FT (Financial

Times) backed.

Daily website

updates; free daily

newsletters (+ some

paywalled content).

Biopharma

executives,

scientists,

investors. Focus

on R&D

breakthroughs,

business deals,

pipelines,

people moves.

163k+ email

subscribers

(Financial Times

Acquires

Majority Stake in

Endpoints

News); ~700k

monthly unique

visitors (pre-

2023)

(Endpoints

Studio – A new

way to advertise

on our platform);

DA 61 (Top 50

Pharma News

Websites in

2025). Global

audience; read

Moderate – Covers tech like AI

trial tools as part of R&D/busin

unless big industry impact.
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Source
Credibility &

Reputation
Frequency/Format

Primary

Audience &

Focus

Reach & Key

Stats
Tech Coverage

at major pharma

& hundreds of

biotechs

(Endpoints-FT

Specialist -

Specialist insight

from the

Financial Times).

STAT News

High-caliber

journalism

(Boston Globe

Media); award-

winning,

frequently

cited. Known

for deep

analysis and

breaking

health/science

news.

Multiple daily

articles (web); mix

of free and STAT+

paid content.

Newsletters and

podcasts available.

Healthcare &

life science

professionals,

incl. pharma

and biotech

leaders,

clinicians,

policy makers.

Broad health,

medicine, and

pharma

coverage (Top

50 Pharma

News Websites

in 2025).

~3.2M monthly

visits

([statnews.com

Traffic Analytics,

Ranking &

Audience [March

2025]

Similarweb]

(https://www.similarweb.com/w

Visits)); ~30k paying subscribe

Subscribers, Nears $20 Million

Pharma News Websites in 202

([statnews.com Traffic Analytic

2025]

PharmaVoice

Leading

pharma

industry

publication for

thought

leadership.

Strong

reputation in

executive

community.

Now part of

Informa

(Industry Dive);

editorially

independent.

Monthly digital

magazine issues +

daily web articles;

free daily

newsletter.

Pharma,

biotech and

medtech

executives and

decision-

makers (Top 50

Pharma News

Websites in

2025). Focus

on industry

trends,

leadership

insights, and

innovation

narratives.

~93k industry

decision-makers

reached (via

newsletters/web)

(PharmaVoice

Advertising

Page); DA 47

(Top 50 Pharma

News Websites

in 2025). ~35k

followers on X

(Twitter). Niche

but influential

readership

(management

level).

High (Qualitative) – Frequent fe

big data, AI, and tech-enabled 

interviews and op-eds). Provid

trends.

Pharmaceutical

Executive

Long-standing

trade journal

(est. ~1981);

highly regarded

for in-depth

analysis. In-

house editorial

team + industry

experts (About

Us). “Journal of

record” for

pharma

Monthly print &

digital magazine;

website updated

with news/analysis

weekly or more.

Free subscription

for qualified

professionals.

Pharma

company

executives and

senior

managers

(commercial,

R&D,

operations, IT).

Focus on

business

strategy,

marketing,

Print circ (BPA-

audited)

historically ~18k

(U.S.)

(Pharmaceutical

Publications-Ad

Age); global

distribution

online. DA ~54.

Part of MJH Life

Sciences

network.

Moderate-High – Covers IT and

e.g. articles on data analytics, 

tech. Not breaking IT news, bu

cybersecurity lessons (AstraZe

data exposure).
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https://news.feedspot.com/pharma_news_websites/#:~:text=Image%3A%20STAT%20%C2%BB%20Pharma%20,Now%20%20Get%20Journalists%20Contact
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https://www.pharmavoice.com/advertise/#:~:text=Put%20your%20brand%20in%20front,of%20pharma%20execs
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https://www.fiercepharma.com/pharma/astrazeneca-credits-user-error-patient-data-exposure#:~:text=developer%20platform%2C%E2%80%9D%20an%20AstraZeneca%20spokesperson,told%20Fierce%20Pharma%20Friday
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Source
Credibility &

Reputation
Frequency/Format

Primary

Audience &

Focus

Reach & Key

Stats
Tech Coverage

business

strategy.

policy impact,

and executive

insights (About

Us).

BioPharma

Dive

Modern digital

news source;

Least Biased

and highly

factual

(BioPharmaDive

- Bias and

Credibility -

Media Bias/Fact

Check). Quick,

reliable “digest”

style reporting.

Part of Industry

Dive (Informa).

Daily brief articles;

free daily email

newsletter

(weekday). Mobile-

friendly web

coverage.

Biopharma

executives and

professionals

across

functions

(including IT,

R&D,

commercial).

Broad

coverage: from

clinical results

to regulatory

news, business

trends.

360k+ readers

(monthly)

(BioPharma Dive

Advertising

Page); DA ~62

(Top 50 Pharma

News Websites

in 2025). ~27k

Twitter followers.

Known for high

email

engagement

with industry

readers.

Moderate – Integrates pharma

company digital initiatives, cyb

features on data management,

Bio-IT World

Highly

specialized but

authoritative in

bioinformatics

and pharma IT.

Respected in

R&D IT circles;

aligns with

major Bio-IT

World

conference.

Weekly newsletter;

web articles posted

almost daily. Also

produces annual

conference

proceedings and

special reports.

IT

professionals,

informaticians,

computational

biologists in

pharma/biotech.

Focus on

technology

applications in

drug

discovery:

genomics, big

data, AI, HPC,

cloud, etc.

(Editorial

Profile).

Niche readership

(thousands of

experts;

conference

~3,000

attendees (Bio-

IT World

Conference &

Expo WEST)).

DA ~54.

Considered the

trade source for

bioinformatics in

pharma.

Very High – Entirely focused o

governance, cybersecurity for 

infrastructures, and regulatory

areas. (Editorial Profile) (Bio-IT

Medicine News)

Mainstream

(WSJ, CNBC)

Top-tier

business

journalism (Wall

Street Journal,

CNBC, etc.).

WSJ’s pharma

section and

CNBC

Healthcare

provide broad

credibility (Top

50 Pharma

News Websites

in 2025) (Top

50 Pharma

News Websites

in 2025).

Daily news (print,

online, TV). Pharma

is one of many

beats; coverage

based on major

news or market

impact.

Investors,

general

business

audience, and

industry

leaders. Focus

on big pharma

financials,

market-moving

drug news,

high-level

trends.

WSJ: millions of

readers (DA 94)

(Top 50 Pharma

News Websites

in 2025). CNBC:

large TV and

online reach (DA

93) (Top 50

Pharma News

Websites in

2025). U.S.-

centric coverage

but global

readership.

Low-Medium – Cover tech issu

companies (e.g., large data bre

Not deep on IT, but provide co

to business.
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https://www.pharmexec.com/about#:~:text=Pharmaceutical%20Executive%C2%AE%20provides%20insights%20and,stand%20out%20from%20the%20competition
https://www.pharmexec.com/about#:~:text=Pharmaceutical%20Executive%C2%AE%20provides%20insights%20and,stand%20out%20from%20the%20competition
https://www.pharmexec.com/about#:~:text=Pharmaceutical%20Executive%C2%AE%20provides%20insights%20and,stand%20out%20from%20the%20competition
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https://www.biopharmadive.com/advertise/#:~:text=BioPharma%20Dive%20Advertising%20Page%20Put,over%20360%2C000%20industry%20decision%20makers
https://www.biopharmadive.com/advertise/#:~:text=BioPharma%20Dive%20Advertising%20Page%20Put,over%20360%2C000%20industry%20decision%20makers
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https://www.bio-itworld.com/about-bio-it-world#:~:text=Bio,tools%20to%20deliver%20individualized%20medicine
https://www.bio-itworld.com/about-bio-it-world#:~:text=Bio,tools%20to%20deliver%20individualized%20medicine
https://www.bio-itworldexpowest.com/#:~:text=A%20premier%20event%20focused%20on,the%20future%20of%20precision%20medicine
https://www.bio-itworldexpowest.com/#:~:text=A%20premier%20event%20focused%20on,the%20future%20of%20precision%20medicine
https://www.bio-itworldexpowest.com/#:~:text=A%20premier%20event%20focused%20on,the%20future%20of%20precision%20medicine
https://www.bio-itworldexpowest.com/#:~:text=A%20premier%20event%20focused%20on,the%20future%20of%20precision%20medicine
https://www.bio-itworld.com/about-bio-it-world#:~:text=Bio,tools%20to%20deliver%20individualized%20medicine
https://www.bio-itworld.com/#:~:text=%2A%20,Ethical%20AI%20and%20Standardized%20Data
https://www.bio-itworld.com/#:~:text=%2A%20,Ethical%20AI%20and%20Standardized%20Data
https://news.feedspot.com/pharma_news_websites/#:~:text=6
https://news.feedspot.com/pharma_news_websites/#:~:text=6
https://news.feedspot.com/pharma_news_websites/#:~:text=6
https://news.feedspot.com/pharma_news_websites/#:~:text=6
https://news.feedspot.com/pharma_news_websites/#:~:text=7
https://news.feedspot.com/pharma_news_websites/#:~:text=7
https://news.feedspot.com/pharma_news_websites/#:~:text=7
https://news.feedspot.com/pharma_news_websites/#:~:text=7
https://news.feedspot.com/pharma_news_websites/#:~:text=https%3A%2F%2Fwww,English%20Founded%20July%208%2C%201889
https://news.feedspot.com/pharma_news_websites/#:~:text=https%3A%2F%2Fwww,English%20Founded%20July%208%2C%201889
https://news.feedspot.com/pharma_news_websites/#:~:text=https%3A%2F%2Fwww,English%20Founded%20July%208%2C%201889
https://news.feedspot.com/pharma_news_websites/#:~:text=Image%3A%20CNBC%20%C2%BB%20Pharmaceuticals%20,Contact%20Type%20News%20Broadcasting%20Format
https://news.feedspot.com/pharma_news_websites/#:~:text=Image%3A%20CNBC%20%C2%BB%20Pharmaceuticals%20,Contact%20Type%20News%20Broadcasting%20Format
https://news.feedspot.com/pharma_news_websites/#:~:text=Image%3A%20CNBC%20%C2%BB%20Pharmaceuticals%20,Contact%20Type%20News%20Broadcasting%20Format
https://news.feedspot.com/pharma_news_websites/#:~:text=Image%3A%20CNBC%20%C2%BB%20Pharmaceuticals%20,Contact%20Type%20News%20Broadcasting%20Format
https://intuitionlabs.ai/?utm_source=pdf&utm_medium=document&utm_campaign=article&utm_content=top-pharma-news-sources-for-it-professionals-in-2025.pdf
https://intuitionlabs.ai/?utm_source=pdf&utm_medium=document&utm_campaign=article&utm_content=top-pharma-news-sources-for-it-professionals-in-2025.pdf


Notes: DA = Domain Authority (a relative indicator of website prominence on search engines). Sources like Pink Sheet, Scrip,

Pharma Letter, etc., are not listed above due to their subscription nature or narrower scope, but they remain valuable for specific

areas (regulatory intelligence, global news).

This table highlights how each source differentiates itself. For instance, Fierce Pharma and BioPharma Dive excel at quick news

updates; Endpoints and STAT provide deep reporting with some paywalled premium; PharmaVoice and PharmExec offer strategic

insights; Bio-IT World targets the IT niche; and mainstream outlets frame pharma news for a broader audience. IT professionals in

pharma might prioritize reading a combination – e.g., Fierce or Dive for daily briefs, STAT or Endpoints for detailed news, and Bio-IT

World or PharmaVoice/Exec for technology and leadership perspectives.

Conclusion

The pharmaceutical industry’s information ecosystem is rich and varied. U.S. IT professionals in pharma can benefit enormously

from tuning into the right mix of news sources that keep them informed not only of scientific and business developments, but also of

the technological and regulatory shifts that directly impact their work.

In this report, we identified eight leading publications particularly relevant to pharma and biotech – from rapid-fire daily

newsletters like Fierce Pharma and BioPharma Dive to in-depth outlets like PharmaVoice and Pharmaceutical Executive, and tech-

focused sources like Bio-IT World. Each serves a distinct purpose:

Staying Current: For daily awareness of industry happenings, sources such as Fierce Pharma, Endpoints News, and BioPharma Dive

provide timely, factual updates. They flag important news (drug approvals, M&A deals, FDA rules) so that an IT manager at a pharma

company knows, for example, when a new regulation on data might be coming or when a competitor faces a cyber incident.

Deep Insights: To understand the “why” behind the news, STAT News offers investigative pieces and analysis, while PharmaVoice and

Pharmaceutical Executive deliver expert perspectives on trends like digital health or AI. These help IT leaders grasp the strategic context –

e.g., how AI is viewed in the boardroom, or what keeps a pharma CEO up at night regarding data privacy – enabling them to align IT strategy

accordingly.

Tech and Data Focus: Crucially, outlets like Bio-IT World (and coverage within others on tech topics) zero in on the technical challenges and

innovations in pharma. From those, an IT professional can learn about new tools (like advanced data management platforms or security

frameworks being adopted in labs) and best practices across the industry for tackling big data and compliance. Even general pharma pubs

increasingly cover these issues, as seen when FiercePharma reports a big data breach or STAT profiles a pharma CIO leading digital change.

Credibility and Quality: All the sources highlighted are among the most trusted in the pharma sector, as evidenced by independent ratings

and their adoption by industry audiences. Whether it’s the high factual rating of BioPharma Dive (BioPharmaDive - Bias and Credibility -

Media Bias/Fact Check) or the long-standing authoritative voice of Pink Sheet on regulation, relying on reputable outlets ensures that

pharma IT professionals base their decisions on accurate information. In a heavily regulated environment like pharma, this is paramount –

misinformation can lead to compliance risks or strategic missteps.

Finally, it’s worth noting the dynamic nature of pharma news. The landscape continues to evolve, with new outlets and formats

(podcasts, webinars, and even social media channels like LinkedIn groups) gaining traction. However, the publications profiled in this

report represent a core toolkit for anyone in the U.S. pharma IT space. By regularly reading a selection of these, an IT professional

can remain well-informed about everything from the latest FDA data guidance (via Pink Sheet or STAT) and blockbuster drug

results (via Fierce or Endpoints), to emerging cybersecurity threats and AI opportunities (via Bio-IT World or PharmaVoice).

This comprehensive awareness enables better decision-making and more proactive leadership when steering the technological

future of pharmaceutical enterprises.

Sources:

Media Bias/Fact Check – Fierce Biotech – Bias and Credibility (indicating Fierce publications are least biased, high factual)

(Fierce Biotech - Bias and Credibility - Media Bias/Fact Check) (Fierce Biotech - Bias and Credibility - Media Bias/Fact Check).

Media Bias/Fact Check – General News Sources (listing FiercePharma as “High” credibility) (Least Biased - Media Bias/Fact

Check).

FiercePharma (Tracy Staton, 2012) – noting 95k daily newsletter subscribers and growth in web traffic (Which FiercePharma

news attracts the most readers online?-Fierce Pharma).

SimilarWeb Traffic Analysis (March 2025) – showing ~708.7k monthly visits for fiercepharma.com and U.S. audience ~69%

(statnews.com Traffic Analytics, Ranking & Audience [March 2025] | Similarweb) (fiercepharma.com Traffic Analytics, Ranking &

Audience [March 2025] | Similarweb); statnews.com at 3.2M monthly visits (82% U.S.) (statnews.com Traffic Analytics, Ranking

& Audience [March 2025] | Similarweb) (statnews.com Traffic Analytics, Ranking & Audience [March 2025] | Similarweb).

Feedspot “Top Pharma News Websites 2025” – listing descriptions and metrics: Fierce Pharma (DA 75, Twitter 94k) (Top 50

Pharma News Websites in 2025); Endpoints News (Twitter 27k, DA 61) (Top 50 Pharma News Websites in 2025); STAT (Twitter

160k, DA 85) (Top 50 Pharma News Websites in 2025); PharmaVoice (Twitter 35.8k, DA 47) (Top 50 Pharma News Websites in

2025); Pharmaceutical Technology (GlobalData site, DA 64) (Top 50 Pharma News Websites in 2025); PharmTech (MJH, DA 55,

Twitter 15.9k) (Top 50 Pharma News Websites in 2025); BioPharma Dive (Twitter 12.9k, DA 62) (Top 50 Pharma News Websites

in 2025).
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https://mediabiasfactcheck.com/biopharmadive-bias/#:~:text=,check%20record
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https://news.feedspot.com/pharma_news_websites/#:~:text=watched%20drugs,Now%20%20Get%20Journalists%20Contact
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https://news.feedspot.com/pharma_news_websites/#:~:text=Image%3A%20PharmTech%20News%20%20,mmhgroup.com
https://news.feedspot.com/pharma_news_websites/#:~:text=Image%3A%20BioPharma%20Dive%20%20,Read%20Now%20Get%20Journalists%20Contact
https://news.feedspot.com/pharma_news_websites/#:~:text=Image%3A%20BioPharma%20Dive%20%20,Read%20Now%20Get%20Journalists%20Contact
https://intuitionlabs.ai/?utm_source=pdf&utm_medium=document&utm_campaign=article&utm_content=top-pharma-news-sources-for-it-professionals-in-2025.pdf
https://intuitionlabs.ai/?utm_source=pdf&utm_medium=document&utm_campaign=article&utm_content=top-pharma-news-sources-for-it-professionals-in-2025.pdf


Endpoints News – FT acquisition press release (Apr 2023): “more than 163,000 subscribers,” “robust reputation for quality

news,” “widely read by thousands of biotechs and pharmas” (Financial Times Acquires Majority Stake in Endpoints News)

(Financial Times Acquires Majority Stake in Endpoints News).

STAT News – Adweek (Nov 2022): 30,000+ STAT+ paying subscribers, founded 2015, serving health/medical professionals

(Stat Tops 30,000 Subscribers, Nears $20 Million in Revenue) (Stat Tops 30,000 Subscribers, Nears $20 Million in Revenue).

PharmaVoice – Industry Dive advertising: “digital publication reaching over 93,000 industry decision makers” (PharmaVoice

Advertising Page); Industry Dive PR: 60,000+ life science leaders reach (Industry Dive acquires PharmaVOICE to broaden

audience reach …).

Pharmaceutical Executive – About Us: emphasizes executive audience and in-depth analysis beyond daily news (About Us).

BioPharma Dive – MBFC: “Least biased… high for factual reporting” (BioPharmaDive - Bias and Credibility - Media Bias/Fact

Check); Industry Dive advertising: 360,000+ decision-makers reached (BioPharma Dive Advertising Page).

Bio-IT World – Editorial Profile: covers IT/informatics in biomedicine; topics include AI, cloud, HPC, data analytics (Editorial

Profile) (Editorial Profile). Bio-IT World Expo info: 3,000+ attendees (2023/2024) (Bio-IT World Conference & Expo WEST).

Cybersecurity in Pharma – FiercePharma examples: reporting on ransomware at Eisai (Eisai hit with ransomware attack,

launches investigation), data breaches (Cencora) (Cencora data breach puts patient data at risk - Fierce Pharma), analysis of

Merck’s NotPetya impact (Pharma’s cyber vulnerabilities run deeper than Merck’s 'NotPetya …). BioPharma Dive deep dive

example on data protection in trials (Decentralized clinical trials (DCTs): protect your data to reduce risk).

Mainstream outlets – WSJ Pharma section described (covering research, regulatory, market trends) (Top 50 Pharma News

Websites in 2025); CNBC pharma section (market news, industry analysis) (Top 50 Pharma News Websites in 2025).
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https://www.businesswire.com/news/home/20230403005264/en/Financial-Times-Acquires-Majority-Stake-in-Endpoints-News#:~:text=Endpoints%20is%20the%20biopharma%20industry%E2%80%99s,in%20person%20and%20online%20events
https://www.businesswire.com/news/home/20230403005264/en/Financial-Times-Acquires-Majority-Stake-in-Endpoints-News#:~:text=About%20Endpoints%20News
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https://www.pharmexec.com/about#:~:text=Pharmaceutical%20Executive%C2%AE%20provides%20insights%20and,stand%20out%20from%20the%20competition
https://mediabiasfactcheck.com/biopharmadive-bias/#:~:text=,check%20record
https://mediabiasfactcheck.com/biopharmadive-bias/#:~:text=,check%20record
https://www.biopharmadive.com/advertise/#:~:text=BioPharma%20Dive%20Advertising%20Page%20Put,over%20360%2C000%20industry%20decision%20makers
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