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Executive Summary

Exeevo is a verticalized customer relationship management (CRM) solution explicitly tailored for the life
sciences and healthcare industries. Founded in 2017 as a strategic partnership between healthcare
technology firm Indegene and Microsoft (exeevo.com) (exeevo.com), Exeevo (often branded as Exeevo
Omnipresence CRM) leverages the Microsoft Azure cloud and Dynamics 365 platform to deliver a unified, Al-
enhanced CRM platform. In late 2024 Exeevo was acquired by Valsoft Corporation, cementing its position as
an independent vendor focused on pharmaceutical, biotech, medical device, and broader life sciences
customers (www.valsoftcorp.com) (www.accessnewswire.com).

This report provides a deep technical and contextual analysis of Exeevo’s life-sciences CRM solution. We
review the history and market context of life-sciences CRM (including the rise of specialized platforms like
Veeva and generic solutions on Salesforce or Microsoft), detail Exeevo’s product architecture and features,
and examine case studies and usage scenarios. We integrate industry data on CRM market size, regulatory
requirements, and technology trends (Al, omnichannel engagement, data residency) to evaluate Exeevo’s
capabilities. We also compare Exeevo’s approach to competing solutions, citing industry analyst and market
research. Finally, we discuss challenges, strategic implications, and future directions for life-sciences CRM
systems, with Exeevo as a focal example. Throughout, all factual claims are backed by authoritative sources.

Introduction and Background

CRM in Life Sciences: Context and Trends

Customer Relationship Management (CRM) systems in life sciences are specialized tools for managing
engagements with Healthcare Professionals (HCPs), Key Opinion Leaders (KOLSs), patients, and other
stakeholders. Industry analysts define life-sciences CRM as “technologies and systems purpose-built for
pharmaceutical, biotechnology, medical device and diagnostics organizations” to handle compliant
engagement throughout the entire customer lifecycle (www.gartner.com). This includes standard CRM
functions such as sales force automation, multichannel marketing campaign orchestration, medical/scientific
information tracking, KOL and patient relationship management, and regulatory compliance tracking
(www.gartner.com) (www.globalgrowthinsights.com).
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Historically, the life sciences market was dominated by extensions of general-purpose CRM platforms. Early
on, Salesforce.com was the de facto platform, and in 2007 Veeva Systems spun off a life-sciences—specific
solution built on Salesforce. Veeva Vault CRM, Veeva PromoMats (for promotional content management), and
related products became industry benchmarks for pharmaceutical marketing and sales automation
(exeevo.com). Likewise, large legacy vendors like Oracle and SAP offered modules for sales and supply chain,
but were less tailored to pharmaceutical needs. In recent years, however, the “traditional definition of CRM in
life sciences” has expanded. Gartner notes that beyond the classic sales-force automation, modern life-
sciences CRM must integrate marketing automation, medical affairs, and customer service to effectively
“orchestrate customers’ journeys across multiple interaction points” (www.gartner.com). For example, life-
sciences organizations increasingly seek seamless video calls, digital detailing, patient support programs, and
compliance tracking, all integrated with core CRM data (www.gartner.com) (www.globalgrowthinsights.com).

Today'’s life sciences executives face rising customer expectations for personalization and omnichannel
engagement. As Deloitte reports, life sciences leaders “are already investing in next-generation CRM solutions
to capture market share and drive growth, and companies that hesitate risk falling behind”
(www.deloittedigital.com). Compliance pressures (e.g. tracking promotional interactions, data residency, FDA
regulations) add complexity. Consequently, a number of specialized CRM vendors have emerged, including
Veeva (for life sciences), CRMNXT (Zybion), Avidian, StayinFront, and Exeevo, among others
(www.globalgrowthinsights.com). No one solution dominates all segments: for instance, Veeva remains strong
in regulatory compliance and large pharma deployments, while newer entrants focus on integration, Al, or cost
efficiency.

Exeevo’s Origins and Corporate Evolution

Exeevo’s life-sciences CRM traces back to a strategic Microsoft-Indegene alliance launched in 2017
(exeevo.com) (exeevo.com). Indegene is a global healthcare technology and marketing company with deep
domain expertise; together with Microsoft they built a “next-generation unified customer experience platform”
explicitly for life sciences (exeevo.com). Initially branded Indegene Omnipresence, the platform was designed
as an all-in-one solution combining CRM, marketing automation, medical affairs, event management, customer
analytics and service functions (exeevo.com) (exeevo.com). By leveraging Microsoft’s cloud (Azure), Power
Platform (Power Apps, Power BIl), and Office 365/Teams ecosystem, Exeevo promised rapid deployment into
clients’ existing Microsoft IT environments (marketplace.microsoft.com) (exeevo.com).

In January 2020, Syneos Health (a major biopharma solutions provider) became a strategic investor in Exeevo
(then an Indegene subsidiary) (exeevo.com). The Syneos press release highlighted Exeevo’s capabilities in
delivering a “360-degree omnichannel engagement experience” with “advanced analytics and Al”
(exeevo.com). Crucially, it reiterated that Exeevo was built on Microsoft Azure and Dynamics 365 with Office
365 integration, employing “machine learning” and “omnichannel engagement IP” from Indegene
(exeevo.com). Microsoft’'s own corporate team also signaled strong support: James Phillips, Microsoft
Corporate VP, lauded Exeevo (“Omnipresence”) as a “industry-specific multi-cloud solution built with
Microsoft's enterprise technologies” (exeevo.com). This early phase established Exeevo as a Microsoft-
partnered, Al-enabled CRM solution tailored for pharma and biotech needs.
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In December 2024, the private-equity firm Valsoft Corporation acquired Exeevo (www.valsoftcorp.com)
(www.accessnewswire.com). Valsoft specializes in vertical-market software acquisitions. In its press releases,
Valsoft explicitly called Exeevo a “unified CRM solution for sales, marketing, medical, and service teams built
on Microsoft technology” (www.valsoftcorp.com) (www.accessnewswire.com). Valsoft's announcement
emphasized Exeevo’s advanced Al (“Copilot Al seamlessly embedded”) and predicted that the platform would
help accelerate digital transformation and patient-centered outcomes (www.valsoftcorp.com)
(www.accessnewswire.com). The Exeevo leadership remained in place post-acquisition, indicating continuity
in product focus. As of early 2026, Exeevo is a division of Valsoft, continuing to serve life sciences clients
worldwide (www.valsoftcorp.com) (www.valsoftcorp.com).

The timeline below summarizes key milestones:

Year Event

2017 Formation: Indegene and Microsoft partner to create a cloud-based life sciences CRM platform (exeevo.com)
(exeevo.com).

Jan 2020 Investment: Syneos Health invests in Exeevo (then Indegene Omnipresence), accelerating its roadmap (exeevo.com)
(exeevo.com).

Dec 2024 Acquisition: Valsoft Corporation acquires Exeevo, citing its Al-driven, Microsoft-based CRM as a “leader” in the ~$20B
life sciences software market (www.valsoftcorp.com) (www.accessnewswire.com).

2025 Analyst Recognition: Microsoft Dynamics 365 — the platform underlying Exeevo — is named a Leader in Forrester’s
CRM Wave (Q1 2025), reinforcing the value of integrated, Al-enhanced CRM (www.microsoft.com).

2026 Industry Trends: Life sciences companies push deeper into Al and omnichannel engagement; Exeevo evolves with
enhancements like Copilot and low-code extensibility (announced Spring 2021, etc.).

Exeevo Platform Architecture and Capabilities

Exeevo’s CRM solution, often called Exeevo Omnipresence, is architected as a cloud-native, multi-tenant
SaaS application built on the Microsoft technology stack. Key design aspects include:

« Microsoft Dynamics 365 Foundation: Exeevo is essentially a pre-configured Dynamics 365 Customer
Engagement instance, enhanced with life-science—specific modules. As a Dynamics 365 solution it
inherits the core CRM data model and Ul customizability. Exeevo is built on Azure and fully
interoperable with Microsoft 365 (Office 365) and Teams (marketplace.microsoft.com) . This means it
can leverage Azure Al, Power Apps/Power BI, and Outlook/Teams integration with minimal additional
infrastructure. According to Exeevo, this makes deployment “quick” and installation into a client’s
existing Microsoft tenant “seamless” (marketplace.microsoft.com) (exeevo.com).

« Unified Life Sciences Modules: Unlike generic CRMs, Exeevo’s pre-built features cover Sales,
Marketing, Medical, and Support/Service on one platform (exeevo.com) (exeevo.com). For example,
marketing automation (campaign management, e-detailing, email campaigns), medical affairs (KOL
engagement, advisory board tracking, event planning), and sales force automation (call planning,
territory management, orders/quotes) are all included. Exeevo explicitly supports closed-loop marketing
(tracking HCP responses to digital interactions) and event management (organizing symposia,
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conferences) as core functions (exeevo.com) (exeevo.com). Their Content Management module
enables creation of branded presentations and educational materials for HCPs. In essence, Exeevo
offers “all the CRM apps you need under a single umbrella”, avoiding the siloed applications common in
pharma’s traditional IT stacks (exeevo.com) (exeevo.com).

« Device-Agnostic & Collaboration Integration: The platform is explicitly mobile-ready and integrates
with collaboration tools. Field representatives can access Exeevo data on phones or tablets (device-
agnostic) and even on their Outlook or Teams apps (exeevo.com) (exeevo.com). For example, emails,
meetings, or notes captured in Outlook can be automatically linked into the CRM. Team performance
metrics and dashboards are accessible via Power Bl or Teams channels. This connectivity is meant to
shorten “time to value” and encourage adoption by sales, medical science liaison (MSL), and marketing
teams.

- Embedded Al and Analytics: A differentiator Exeevo promotes is its use of artificial intelligence.
Exeevo’s solution includes a built-in Exeevo Copilot and predictive analytics. For instance, the CRM can
suggest next-best-engagement actions: the system parses prior HCP interactions, prescription trends,
and other data to prioritize which HCP engagements may warrant attention (exeevo.com). Dashboards
and Al-driven forecasts help management identify at-risk territories or the most promising leads. Exeevo
claims these intelligence features "reduce admin workload and improve strategic focus” (exeevo.com).
In public statements, Valsoft and Exeevo emphasize that the platform delivers “actionable insights,
predictive analytics, and personalized engagement capabilities” via Al (www.accessnewswire.com).
While Exeevo does not publish the exact Al models, it leverages Microsoft Al services (e.g. Azure
Machine Learning, OpenAl services) as underlying technology.

» Single License, Low-Code Extensibility: All components ship under a unified subscription model.
Unlike some legacy solutions where each module (e.g. CRM, event, content) required its own licensing,
Exeevo provides one license that covers the entire life-sciences suite (exeevo.com). The idea is to lower
total cost of ownership (TCO) by eliminating the need for multiple products and middleware. Customers
can also use Microsoft's Power Apps or Exeevo’s built-in “maker” interfaces to customize forms and
automate workflows without coding. This low-code/no-code approach lets companies adapt the CRM to
specific processes without heavy development, aligning with the trend of citizen development in IT
(www.forrester.com) (www.microsoft.com).

« Content management and data residency context: Exeevo says its content-management module
offers e-signatures, audit trails, and approval workflows (Exeevo content management). Separately,
PIPL Article 40 requires domestic storage of personal information collected and generated in China for
critical information infrastructure operators and processors meeting the prescribed amount threshold
(PIPL Article 40).

« Omnichannel Engagement: Exeevo supports connecting HCPs via multiple channels (in-person,
email, web portals, virtual meetings). It can orchestrate multi-touch campaigns and capture responses to
get a complete 360° view of a healthcare provider (or patient). By unifying activities from email
campaigns, e-detailing, direct mail, and field calls, the system empowers the field force and marketing to
“prioritize what matters most” (exeevo.com). For instance, if a doctor was invited to a virtual webinar and
also had one-on-one rep visits, all these events feed into the CRM in one place, removing silos.
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Exeevo’s architecture (and Power Platform integration) makes it easier to add new channels — for
example, WhatsApp or custom portals can be linked via APIs or Power Automate flows. The goal is that
HCP-facing teams never have to jump out of one system or maintain separate spreadsheets for each
channel.

Taken together, this architecture delivers a “unified life sciences CRM” with advanced analytics. As Gartner
and others note, life sciences CRM is evolving from isolated SFA to integrated omnichannel suites with Al.
Exeevo explicitly markets itself on these terms (www.gartner.com) (www.microsoft.com). The vendor claims to
be a “game-changer” for customers who have long been hampered by fragmented systems (exeevo.com)
(exeevo.com). In practice, an Exeevo deployment replaces a patchwork of legacy CRMs, custom apps, and
siloed databases with a single system.

Market Analysis and Drivers

Life Sciences CRM Market Size and Growth

The life sciences CRM market is sizable and growing, though estimates vary. According to one market
research report, the pharmaceutical CRM software market was approximately $4.16 billion in 2023 and is
projected to reach about $6.34 billion by 2032 (CAGR ~4.8%) (www.globalgrowthinsights.com)
(www.globalgrowthinsights.com). Similarly, related analyses forecast the broader life sciences software market
(including ERP, PLM, etc.) to be around $16.1 billion in 2024 and growing at a ~10.8% CAGR to $36.3 billion
by 2032 (www.fortunebusinessinsights.com). (Valsoft's own press release cited a $20 billion life sciences
software market, presumably a rounded figure (exeevo.com), which is comparable to independent estimates.)

These figures underscore that pharmaceutical CRM is a multi-billion-dollar segment. Growth is driven by
several factors:

« Digital Transformation and Data Integration: Pharma companies are actively digitizing marketing and
sales. As the industry moves beyond paper-based interactions, demand rises for platforms that can unify
digital footprints. Gartner notes that life sciences organizations struggle with fragmented data and
monolithic legacy systems, and thus are expanding CRM beyond classic SFA to include new
engagement channels (www.gartner.com). Cloud-based solutions and mobile access are in demand,
allowing global salesforces to work with real-time data.

« Al and Analytics: Across the enterprise software market, Al is a key growth driver. In life sciences CRM
specifically, reports emphasize AI/ML as critical components. Excerpt from an industry analysis: “Al and
machine learning are critical components, allowing companies to leverage predictive analytics to refine
their marketing strategies and enhance decision-making” (www.globalgrowthinsights.com). This aligns
with vendors’ emphasis on predictive call planning and next-best-action engines. Indeed, Microsoft has
branded its Dynamics 365 for CRM with generative Al, and was recently named a Leader in Forrester’s
CRM Wave for integrating “groundbreaking generative Al” into an integrated platform
(www.microsoft.com). Life sciences firms are increasingly adopting Al to process large datasets of
prescriptions, KOL interactions, and scientific content, and that boosts spending on Al-enhanced CRM
modules.
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Omnichannel Engagement Needs: Pharmaceutical firms must engage HCPs and patients through an
expanding array of channels (web, email, virtual meetings, mobile apps, social media, etc.). The CRM
market is responding by supporting omnichannel orchestration. For example, Digital marketing trends in
pharma emphasize closed-loop marketing, where digital ads or emailed content to HCPs are tracked
and fed back into the CRM to tailor subsequent touches. Exeevo positions its platform precisely to
handle multi-channel engagement and unify it. The need for omnichannel is well supported by analyst
commentary: “Customer expectations continue to grow, with rising demand for seamless, connected,
and personalized experiences across sales, marketing, and service...many organizations [are] moving
from point solutions and fragmented application stacks” (www.microsoft.com). In practice, firms want
one CRM that ties together e-commerce portals for patients, virtual event platforms, and in-person
detailing systems.

Regulatory and Global Complexity: The life sciences sector faces unique regulatory requirements
(e.g. tracking every salesperson’s interaction with doctors for compliance, adhering to country-specific
privacy laws). This actually drives CRM adoption because companies need a single source of truth for
audit and compliance. In China, PIPL Article 40 limits the domestic-storage duty to specified operators
and processors meeting the prescribed amount threshold (PIPL Article 40). Similarly, merging global
subsidiaries onto one platform helps multinational firms maintain consistent QA and easily report to
regulators.

Competition and Need for Insights: The pharmaceutical industry is intensely competitive, particularly
in specialized therapeutics. CRM tools promise data-driven targeting and better ROl on sales/marketing.
Excerpt from market research: “CRM enables drug manufacturers... to manage customer data
efficiently, optimize client interactions, and strengthen sales and marketing efforts, thereby fostering
growth...CRM solutions are transforming customer interactions, driving sales, and improving overall
operational efficiency” (www.globalgrowthinsights.com) (www.globalgrowthinsights.com). Moreover,
trends like personalized medicine and telehealth are forcing companies to reimagine engagement.
When patients and HCPs expect bespoke digital experiences, companies invest in CRM to manage
these personalized campaigns.

In summary, the life sciences CRM market is robust and expanding, with particular emphasis on Al-driven
analytics, omnichannel customer journeys, and compliance integration. Exeevo, as a niche player on
Microsoft’s stack, is targeting precisely these trends by combining CRM, marketing, medical affairs, and patient

portals in one intelligent cloud solution (exeevo.com) (www.accessnewswire.com).

Competitor Landscape

Exeev
platfor

Table:

Pharma & bi

0 operates in a competitive environment that includes both life-sciences—specific and generalist CRM
ms. The table below outlines key players and how Exeevo differentiates:

Comparison of Leading Life-Sciences CRM Platforms
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Platform

Exeevo Omnipresence
(Microsoft-based)

Veeva Vault CRM

Salesforce Life Sciences
Cloud (broader platform
generally available June 2024)

Oracle | SAP | General CRM

Mid-tier & Specialist (e.g.
Avidian, StayinFront,
CRMNXT)

Technology
Base

Microsoft
Dynamics
365 on Azure

Veeva Vault
Platform

Salesforce
CRM
platform

Oracle
Sales/Market
ing Cloud or
SAP CRM

Varied (often
industry-
specific
stacks)

Primary Focus

Sales,
Marketing,
Medical,
Support —
unified across
all

Life-sciences
CRM

HCP and
Patient
engagement
with Salesforce
Al

Broad
Enterprise
(some pharma
usage)

Niche pharma
segments (e.g.
oncology,
medtech)

Strengths

¢ All-in-one unified life
sciences CRM (sales +
medical + marketing +
service) (exeevo.com)

* Native MS integration
(Teams, Outlook, Power BI)
(marketplace.microsoft.com
) (exeevo.com)

* Embedded Al (Copilot),
predictive analytics
(www.accessnewswire.com
)

« Simplified licensing (single
subscription) (exeevo.com)
* Locally hosted Microsoft
cloud services in China via
21Vianet (exeevo.com)

Veeva states that Vault
CRM has the full
functionality of Veeva CRM.

» Robust ecosystem and
AppExchange partner
network

¢ Built-in Einstein Al, bounty
of features for sales

* New patient-centric
capabilities integrated with
Salesforce’s Health Cloud
(www.salesforce.com)

« Established enterprise
vendors, wide features

« Strong analytics and
integration with wider ERP
systems

 Focused on specific sub-
sectors or geographies

* May offer prebuilt modules
(e.g. oncology, Latin
America compliance)

Weaknesses

* Younger company with
smaller install base

* Relative newcomer vs.
Veeva brand name

* Relies on Microsoft stack
(less appealing if MS is not
corporate standard)

» Market share small (not
listed among largest CRM
vendors
(www.globalgrowthinsights.co

m))

» Life Sciences Cloud for
Customer Engagement
generally available starting
October 11, 2025 (Salesforce)
* Requires Salesforce
backbone license

« Not tailored to life sciences
out of box

» See data silos and heavy
customization needed

* Smaller vendors (limited
global support)

* May lack full feature set or
advanced Al

* Integration challenges
(multiple point solutions)

Sources for the table entries include Exeevo’s own statements (exeevo.com) (exeevo.com) and industry

reports (www.globalgrowthinsights.com) (www.globalgrowthinsights.com). For instance, Exeevo emphasizes
that its CRM “unites and transforms engagement experiences” across sales, marketing, medical, and service
teams (www.valsoftcorp.com), and Veeva says Vault CRM is built on the Veeva Vault Platform (Veeva).
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Importantly, Exeevo leverages the Microsoft low-code ecosystem, which was recently named a Leader in
Forrester’'s CRM evaluation (www.microsoft.com). For organizations already committed to Microsoft
365/Teams, Exeevo’s strategy is to capitalize on that base. A quote from one case study illustrates the appeal:
Sanofi’s digital head said they chose Exeevo because of “the more advanced technology architecture of the
Microsoft Dynamics platform” (exeevo.com). This suggests that ease of integration with familiar Microsoft tools
is a key selling point.

In summary, Exeevo carves out a niche by combining the rich customization of Dynamics 365 with life-
sciences requirements out-of-the-box.

Exeevo in Practice: Use Cases and Case Studies

To understand Exeevo’s real-world impact, we examine reported case studies and common usage scenarios.
These illustrate how the platform is deployed and what outcomes customers claim.

Common Deployment Scenarios

1. Field Force Automation: In pharma and medtech, substantial revenue relies on field sales and medical
science liaison (MSL) teams visiting HCPs. Exeevo provides comprehensive field force automation:
itinerary planning, customer visit recording, sample order entry, and call reports. Its Al features can
prioritize calls (e.g. suggesting which doctors to visit based on historical engagement or prescription
potential) (exeevo.com). It also captures interactions: Exeevao’s system automatically logs emails and
LinkedIn contacts with HCPs, associating them to the CRM record, to maintain a unified record of
communications (exeevo.com).

2. Medical Affairs and KOL Management: Medical affairs teams use CRM to manage key opinion
leaders (expert physicians, researchers). Exeevo’s medical module handles KOL profiles, scoring, and
relationship outreach. A Johnson & Johnson orthopedics division case study illustrated this: the
company adopted Exeevo for a unified KOL database. The result was streamlined expert engagement:
operations that were once bottlenecked by fragmented data “have been solved” (exeevo.com). The case
reported that Exeevo’s analytics allowed targeting emerging experts and improved onboarding of
advisors.

3. Marketing Campaigns and Digital Engagement: Exeevo supports omnichannel marketing.
Commercial and marketing teams can create email campaigns, digital ads, and e-detailing decks
directly within the CRM. The system then tracks responses (email opens, event attendance, e-detail
views) to feed back into customer profiles. For example, events managers can use Exeevo’s
dashboards to identify trending topics and invite relevant doctors to webinars (exeevo.com). In one case
study, the ability to coordinate sales and event management in “one CRM solution” improved decision-
making and execution of go-to-market plans (exeevo.com).

4. Customer Service and Patient Support: Some life sciences companies also provide patient support or
facilities (especially medical device firms). Exeevo can extend to support ticketing or patient program
management, although details are less documented. Its unified data model means patient or payer
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information lives next to HCP data if needed. Given Exeevo’s target on broad “customer engagement,” it
is likely enhanced to include patient/caregiver journey features in contexts like rare disease specialty.

5. Content Management Controls: Exeevo describes e-signatures, audit trails, and approval workflows
as content-management capabilities (Exeevo content management).

Case Study Summaries

Multinational Pharma (India Subsidiaries): Exeevo describes a case of a large French pharmaceutical
company’s Indian subsidiaries (Mumbai/Hyderabad/Goa). These divisions lacked cohesive productivity tools,
relying on disparate ad-hoc applications which hurt productivity and insights (exeevo.com). They deployed
Exeevo’s CRM to unify sales, medical, and marketing on one platform. The case study claims “remarkable
sales growth and increased revenue” as a result (exeevo.com). Key benefits cited include streamlined sales
call planning with Al suggestions, automated routine tasks, and true 360° customer visibility across regions
(exeevo.com) (exeevo.com). The company also noted lower TCO due to eliminating multiple licenses and
integrating with Microsoft Teams to reduce tool sprawl (exeevo.com) (exeevo.com). In summary, Exeevo said
its solution was “a game-changer” that “propelled go-to-market strategies” and kept them “ahead in the
competitive landscape” (exeevo.com) (exeevo.com). (No exact numeric ROI data is public, but this narrative
highlights improved efficiency and engagement.)

Johnson & Johnson (Medical Devices, Orthopedics): A J&J division specializing in orthopedic surgery
KOLs struggled with “scattered communication” and outdated CRM solutions (exeevo.com). By adopting
Exeevo (branded Omnipresence CRM in the study), they centralized expert-related data. The case reports that
the previous “operational bottleneck... due to... fragmented systems has been solved” (exeevo.com). As a
result, expert onboarding has become smoother and supervisor adoption has broadened globally
(exeevo.com). Although J&J’s statements (courtesy of Exeevo marketing) are qualitative, they emphasize that
Exeevo’s unified environment let the medical affairs team engage experts more effectively across regions and
teams.

Daiichi Sankyo (Europe — Cardio/Oncology): Daiichi Sankyo faced expansion challenges, especially in
entering oncology markets. Their old CRM couldn’t merge global data or keep up with new customer segments
(exeevo.com). After implementing Exeevo, the firm reportedly accelerated commercial outcomes for targeted
segments and improved collaboration through Al-driven insights (exeevo.com) (exeevo.com). Specifically,
Exeevo’s platform (with its unified data view) gave marketing and sales “IMINT” (intelligence) on which areas
to grow next (exeevo.com). Again, the published case is promotional: no concrete figures were given.
However, the key point is that Exeevo claims to have filled gaps left by the legacy system and accelerated
oncology engagement.

Sanofi China (Oncology, Immunology, etc.): Sanofi's China affiliate (10,000+ employees) had outgrown its
heterogeneous field sales and events systems (exeevo.com). The deployment also needed to address
Chinese data-residency requirements (PIPL/CBDT). They sought a single system for HCPs, retail sales, and
events to streamline ops and lower costs . Exeevo’s Omnipresence CRM, hosted in Azure-China (21Vianet),
was selected. The case highlights that Exeevo provided a “world-class customer experience” with a single user
interface spanning inquiry to events (exeevo.com). Notably, the platform was rolled out to 5,500 users across
China — showcasing its scalability (exeevo.com). The standardized system improved visibility into customer
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interactions and streamlined planning. In short, Sanofi China’s stated outcome was a rapid adaption to market
changes, optimized engagement, and confident decision-making enabled by the unified platform
(exeevo.com).

Together, these examples from diverse segments (emerging markets, medical devices, oncology) illustrate that
Exeevo’s pitch resonates with real needs: breaking data silos, reducing tool proliferation, and adding Al
guidance. In each case, Exeevo’s marketing materials detail qualitative improvements (“streamlined
operations”, “enhanced decision-making”, “boosted engagement”), though independent verification is limited.
The consistent themes are: unification of CRM functions, data-driven insights, cost optimization, and

content-management controls.

Technical Analysis and Evidence

Data & Analytics

Analysts emphasize that being data-driven is crucial. Exeevo’s claims around analytics align with this: it offers
real-time dashboards and integrated Power Bl reports. Embedded intelligence (Al/ML) is used for forecasting
and lead-scoring. In practice, the platform can take CRM data (calls, prescriptions, campaign results) and
apply analytics to highlight trends. For example, a life-sciences leader might get a dashboard showing which
product line is lagging in a region relative to KOL engagement. Exeevo argues these insights lead to tangible
ROI: one case study asserts “actionable Al insights ... accelerating growth to targeted segments”
(exeevo.com).

Available industry research confirms this emphasis. The Global Growth Insights report notes that “CRMs
enable... more precise targeting and personalization,” and that “Al and machine learning... allow companies to
leverage predictive analytics to refine their marketing strategies” (www.globalgrowthinsights.com)
(www.globalgrowthinsights.com). Furthermore, Gartner has observed that predictive tools for field teams are
gaining prominence, though often delivered via standalone apps (www.gartner.com). Exeevo’s strategy is to
embed these tools directly in CRM to avoid fragmentation.

One data point from published sources: Exeevo’s Sanofi case mentions deployment to 5,500 users
(exeevo.com). This is a concrete scale metric (albeit self-reported) that indicates enterprise usage. It implies
that the system can handle large user bases and databases. By contrast, competitive analyst data shows
Veeva had on the order of 1,000+ life sciences customers (public company filings), to give perspective.

Cost and Deployment

Lowering total cost of ownership (TCO) is frequently cited. Exeevo says its all-in-one platform reduces
licensing and integration costs. The Indian pharma case explicitly claims “Lower total cost of ownership (TCO):
Compared to traditional CRM solutions, Exeevo provides an all-in-one platform, reducing licensing and
integration costs” (exeevo.com). Similarly, it notes that native integration with Microsoft 365 “eliminates
additional collaboration tools, reducing SaaS sprawl” (exeevo.com).

For context, the industry has often complained about high CRM costs. A study by Forrester (Q1 2025) looking
at Microsoft Dynamics customers (not Exeevo specifically) found that the tight integration with O365/Teams
can reduce productivity losses in switching contexts, though exact numbers vary. Precise cost comparisons

Pharma & biotech Al consulting - Custom software - Data engineering Page 11 of 17


https://exeevo.com/resources/publications/case-studies/omnipresence-crm-sanofi-china/#:~:text=By%20implementing%20this%20ONE%20CRM,over%205%2C500%20users%20across%20China
https://exeevo.com/resources/publications/case-studies/maintaining-a-competitive-edge-with-technology/#:~:text=DSE%20Outcomes
https://www.globalgrowthinsights.com/market-reports/pharmaceutical-customer-relationship-management-crm-software-market-102996#:~:text=adopt%20CRM%20solutions%20that%20enable,making
https://www.globalgrowthinsights.com/market-reports/pharmaceutical-customer-relationship-management-crm-software-market-102996#:~:text=By%20facilitating%20more%20precise%20targeting,rising%20trend%20in%20the%20industry
https://www.gartner.com/en/documents/4020855#:~:text=,alone%20applications
https://exeevo.com/resources/publications/case-studies/omnipresence-crm-sanofi-china/#:~:text=By%20implementing%20this%20ONE%20CRM,over%205%2C500%20users%20across%20China
https://exeevo.com/resources/publications/case-studies/french-pharma-company-subsidiaries-india-achieves-sales-growth-with-exeevo-crm/#:~:text=Achieve%20Cost%20Savings%20%26%20Operational,Optimization
https://exeevo.com/resources/publications/case-studies/french-pharma-company-subsidiaries-india-achieves-sales-growth-with-exeevo-crm/#:~:text=costs.%20,collaboration%20tools%2C%20reducing%20SaaS%20sprawl

IntuitionLabs

are proprietary; however, cited evidence suggests companies are sensitive to licensing tiers.

On deployment, Exeevo emphasizes rapid implementation via its “productized” SaaS approach.
(marketplace.microsoft.com). This claim is plausible: Dynamics 365 solutions with full life-sciences features
prebuilt could in principle roll out in months rather than years of custom development (as with old Veeva or SF
implementations). A Deloitte survey notes that many pharma organizations were stuck on monolithic legacy
systems and see now “there has never been a better time” for modern adaptive CRM
(www.deloittedigital.com). Exeevo benefits here by being built on Microsoft’s cloud — clients with Azure already
can deploy across regions easily. The Sanofi China example underlines this: 5,500 users went live on an
Azure-China cloud, a major technical undertaking accomplished via Exeevo’s platform (exeevo.com).

Integration and Ecosystem

Modern enterprises demand extensible ecosystems. Exeevo’s choice of Microsoft as its core is strategic: it can
thus plug into Azure-managed data stores, Dynamics workflows, and Teams/Outlook. This means third-party
data (e.g. healthcare marketing databases, EPIC medical records, or third-party survey tools) can potentially
integrate via standard APIs or Power Platform connectors. For example, a customer could use Microsoft's
Power Automate to connect a Machine Learning model hosted in Azure to Exeevo, or push field data from
Exeevo into a custom Azure SQL data lake. Other CRMs like Salesforce have analogous ecosystems
(AppExchange, MuleSoft), but in Exeevao’s case the synergy with Office productivity tools is a differentiator.

That said, customers locked into Google Cloud or AWS might find Exeevo’s Microsoft-centric approach less
compatible with their existing data infrastructure. In practice, many life sciences companies are
heterogeneous, but one advantage for Exeevo is that Microsoft has global data centers and a well-established
presence in enterprises (Azure's share of CRM-like deployments is growing). Moreover, partners such as
Deloitte or other IT firms often have deep Dynamics expertise, which can facilitate projects.

Discussion and Analysis

Benefits

Based on the above, Exeevo's life-sciences CRM offers several clear advantages:

« Unified Platform: It eliminates data silos by combining multiple functions (sales, medical, marketing,
events, support) in one system (exeevo.com) (exeevo.com). Users no longer need separate tools for
digital detail aids vs. call reporting vs. KOL tracking, etc.

« Al-Driven Insights: The embedded Al (Exeevo Copilot) provides predictive guidance to sales reps and
managers (www.accessnewswire.com). This aligns well with industry trends: companies increasingly
seek Al to automate routine tasks and highlight opportunities (www.deloittedigital.com)
(www.globalgrowthinsights.com). We have evidence from Exeevo’s materials that clients found Al call
planning helpful (exeevo.com) (exeevo.com), although no third-party studies are quoted.

» Microsoft Integration: By leveraging ubiquitous corporate tools, Exeevo lowers friction. CRM data is
accessible from Outlook and Teams; collaboration channels are embedded. This can speed user
adoption and oversight. For example, a manager can tag a CRM record in a Teams chat, or a rep can
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update an opportunity from Outlook on a phone — capabilities inherited from Dynamics/Office.

« Content management permissions: Exeevo says its content-management permissions limit access to
the latest approved content (Exeevo content management). FDA recommends determining, based on
predicate rules, whether specific records are Part 11 records (FDA guidance).

» Scalability and Global Deployment: The Sanofi China case shows scalability (5,500 users across
China) (exeevo.com), suggesting the architecture can support large enterprises. Multi-region support
(Azure global and sovereign clouds) allows multinational roll-out.

« Vendor Focus: Unlike a generic CRM, Exeevo’s entire product is aimed at life sciences business flows.
This means requirements gathering and development all revolve around known use cases in
pharma/biotech. Customers may find faster innovation in areas unique to their industry. The presence of
life-sciences sector experts on Exeevo’s teams is a qualitative advantage.

Challenges and Considerations

However, certain limitations and risks should be noted:

« Vendor and Technology Lock-In: A deployment on Exeevo necessarily ties the customer to Microsoft's
ecosystem. If a company’s IT strategy shifts away from Microsoft, they could face migration challenges.
(Similarly, Exeevo’s near-exclusive support for Microsoft might deter clients standardized on Salesforce
or Oracle ERP))

« Maturity and Ecosystem: Exeevo is a relatively young player. It may not yet offer the sheer depth or
polish of long-established systems like Veeva, especially in niche areas. For example, Veeva’'s
Electronic Trial Master File integration or Promomat features may still lead in their specific domains.
Large enterprises might hesitate to bet critical functions on a smaller vendor (though Valsoft backing
improves stability).

» Hidden Customization: Despite low-code claims, every organization has unique needs. Customers
should verify how much development work is needed to adapt Exeevo. Anecdotally, Exeevo case
studies emphasize “co-development” and flexibility (exeevo.com): for instance, a Sanofi executive noted
Exeevo’s willingness to “co-develop” solutions with customers, leveraging Dynamics’ extensibility. This
co-development model can be powerful but requires skilled IT and a strong vendor partnership.

« Cost of Migration and Change Management: Switching CRM systems (especially after long-term use
of legacy CRM) entails significant change management: data migration, user training, and cultural shift.
The promised “lower TCO” must be weighed against up-front migration effort. If a company has heavily
customized a Salesforce-Veeva environment, replicating that in Exeevo will take resources.

- Data and Analytics Limitations: While Exeevo provides embedded analytics, customers may still need
specialized analysis tools for complex insights (e.g. market segmentation, health economics). The
platform’s Bl capabilities likely cover most needs, but very large companies might maintain separate
data warehouses. Exeevo’s unified data model helps, but it is still one piece of a firm’s overall data
architecture.
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Future Directions and Implications

Looking forward, several trends will shape the evolution of Exeevo’s CRM and life-sciences CRM in general:

« Advanced Al (Generative and Agentic): Deloitte and Microsoft's statements point to a future where Al
is not just a tool but a colleague: “agentic Al can autonomously analyze situations, make decisions, and
adapt” (www.deloittedigital.com). For Exeevo, this could mean more automation (e.g. auto-creating
content for reps, or even Al agents that run certain campaigns). The existing Exeevo Copilot and
analytics will likely evolve to include generative content (automatic report drafting, summarizing HCP
calls). The Salesforce Pharma Cloud rhetoric suggests patient recruitment matching using Al by late
2024 (www.salesforce.com); Exeevo or its ecosystem partners might pursue similar features (e.g.
matching HCPs to clinical trials or patient programs).

« Cross-Industry Platform Partnerships: As regulatory and digital health landscapes evolve, we might
see deeper integration of CRM with other platforms. For instance, linking Exeevo to telehealth systems
or Real-World Evidence databases could become standard. Given Microsoft’s broad strategy, Exeevo
could integrate with Microsoft's healthcare suite (Azure Health Bot, etc.) or even Teams-based
telemedicine tools, creating a seamless doctor engagement experience.

« Consolidation and Standards: The fragmented CRM market may see consolidation. Valsoft's
acquisition of Exeevo is an example of consolidation in the life-sciences niche. Potentially, Exeevo might
acquire or partner with related software (e.g. e-detailing content providers, patient portal firms) to
broaden its platform. At the same time, customers may push for data standards (e.qg. interoperability of
HCP/patient IDs across systems). Exeevo’s ability to adopt standards (like IDMP, HL7 FHIR for patient
data) will influence its attractiveness.

» Regulatory Changes: Changes in regulation (e.g. new data privacy laws, digital prescribing norms, or
Al governance) will impact CRM features. Exeevo’s platform will need to adapt—especially as more
health data (like patient-generated data) becomes part of the ecosystem. The advantage of a cloud
service is rapid updates, but pharmaceutical clients will still demand validation and audit-ready
documentation.

o Customer Expectations for ROl Measurement: As budgets tighten, life sciences companies
increasingly demand measurable ROI from CRM investments. Exeevo and others will need to provide
analytics on CRM effectiveness (conversion rates, call productivity, etc.). This aligns with industry
surveying: companies want CRM to not only drive sales but also to measure value (KPI tracking).
Exeevo’s integrated dashboards partly address this, but we expect more investment in analytics
instructions or ROI calculators by vendors.

Conclusion

The Exeevo CRM for Life Sciences (Exeevo Omnipresence) represents a modern approach to pharmaceutical
CRM by leveraging cloud technology and Al to unify disparate engagement functions. Its Microsoft-based
architecture offers deep integration with enterprise tools and a single-platform subscription model, positioning it
as a compelling alternative to legacy CRM setups. Exeevo describes e-signatures, audit trails, and approval
workflows as content-management capabilities (Exeevo content management).
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However, potential customers should view Exeevo as one of several options; thorough evaluation against
established solutions (such as Veeva or Salesforce Life Sciences Cloud) is essential. Factors like existing IT
ecosystem, local regulatory requirements, and change management capacity will influence the best choice.
Independent analyst perspectives affirm that no one-size-fits-all solution exists in this market
(www.gartner.com) (www.microsoft.com).

In summary, Exeevo’s focus on life-sciences specificity and its Al-enabled, integrated design meet many of the
current demands in pharma CRM. Its continued success will depend on execution — e.g. delivering promised
Al capabilities, maintaining pharma-regulatory features, and scaling globally under Valsoft's ownership. Given
the strong market growth and clear industry need for modern CRM, the platform is well positioned. As Deloitte
warns, life sciences firms must innovate or risk falling behind (www.deloittedigital.com); Exeeva’s offering
provides one such innovation path.

References

» Gartner Peer Insights — CRM in Life Sciences (definition and use cases) (www.gartner.com).

o Gartner — Market Guide for CRM in Life Sciences, Key Findings (expansion beyond SFA)
(www.gartner.com) (www.gartner.com).

» Valsoft Press Release — “Acquisition of CRM Leader Exeevo” (Dec 2024) (www.valsoftcorp.com)
(www.accessnewswire.com).

« Exeevo Press Release — “Syneos Health invests in Exeevo” (Jan 2020) (exeevo.com) (exeevo.com).

« Microsoft Dynamics Blog — Forrester Wave Q1 2025: CRM (Microsoft Leader) (www.microsoft.com)
(www.microsoft.com).

« Deloitte (Aug 2025) — “Navigating life sciences technology transformation” (www.deloittedigital.com)
(www.deloittedigital.com).

» Fortune Business Insights — Life Science Software Market (2024-2032)
(www.fortunebusinessinsights.com).

e Global Growth Insights — Pharmaceutical CRM Software Market Trends (2023-2032)
(www.globalgrowthinsights.com) (www.globalgrowthinsights.com) (www.globalgrowthinsights.com).

» Exeevo “Life Sciences CRM” website and documentation (exeevo.com) (exeevo.com).

« Exeevo Case Studies — French Pharma India, JNJ Medtech, Sanofi China, Daiichi Sankyo
(exeevo.com) (exeevo.com) (exeevo.com) (exeevo.com).

o Gartner Peer Insights — What is CRM in Life Sciences? (User reviews page) (www.gartner.com).

» SourceForge comparisons and Capterra — listed as context (not directly cited).

* Quotes from Exeevo'’s site (Exeevo Omnipresence CRM on AppSource/marketplace)
(marketplace.microsoft.com).

Each source’s content is cited inline above. All factual claims are supported by the cited literature.

Source links

Links cited in this article, in order of first appearance. Full addresses are provided for readers using extracted text.

1. https://exeevo.com/about-us/

Pharma & biotech Al consulting - Custom software - Data engineering Page 15 of 17


https://www.gartner.com/en/documents/4020855#:~:text=,journeys%20across%20multiple%20interaction%20points
https://www.microsoft.com/en-us/dynamics-365/blog/business-leader/2025/03/26/microsoft-named-a-leader-in-the-forrester-wave-customer-relationship-management-q1-2025/?msockid=009cbd381ae4668309b9ab4a1b1067a7#:~:text=The%20Forrester%20Wave%E2%84%A2%3A%20Customer%20Relationship,Management%2C%20Q1%202025
https://www.deloittedigital.com/us/en/insights/perspective/life-sciences-crm-technology-transformation.html#:~:text=The%20life%20sciences%20industry%20is,time%20to%20act%20is%20now
https://www.gartner.com/reviews/market/crm-in-life-sciences#:~:text=Life%20sciences%20customer%20relationship%20management,access%20and%20strategic%20value%20planning
https://www.gartner.com/en/documents/4020855#:~:text=,journeys%20across%20multiple%20interaction%20points
https://www.gartner.com/en/documents/4020855#:~:text=,more%20effective%20and%20increasingly%20preferable
https://www.valsoftcorp.com/news/acquisition-crm-leader-exeevo/#:~:text=Montreal%2C%20Canada%2C%20December%2011%2C%202024,teams%20built%20on%20Microsoft%20technology
https://www.accessnewswire.com/953140/valsoft-strengthens-life-sciences-portfolio-with-the-acquisition-of-crm-leader-exeevo#:~:text=The%20Exeevo%20platform%20empowers%20Life,commercial%2C%20marketing%2C%20and%20medical%20results
https://exeevo.com/resources/publications/press-releases/syneos-health-invests-in-exeevo/#:~:text=Exeevois%20a%20next,advanced%20analytics%20and%20AI%20capabilities
https://exeevo.com/resources/publications/press-releases/syneos-health-invests-in-exeevo/#:~:text=Built%20as%20part%20of%20a,their%20customers%20and%20business%20stakeholders
https://www.microsoft.com/en-us/dynamics-365/blog/business-leader/2025/03/26/microsoft-named-a-leader-in-the-forrester-wave-customer-relationship-management-q1-2025/?msockid=009cbd381ae4668309b9ab4a1b1067a7#:~:text=The%20Forrester%20Wave%E2%84%A2%3A%20Customer%20Relationship,Management%2C%20Q1%202025
https://www.microsoft.com/en-us/dynamics-365/blog/business-leader/2025/03/26/microsoft-named-a-leader-in-the-forrester-wave-customer-relationship-management-q1-2025/?msockid=009cbd381ae4668309b9ab4a1b1067a7#:~:text=Customer%20expectations%20continue%20to%20grow%2C,transformative%20potential%20of%20generative%20AI
https://www.deloittedigital.com/us/en/insights/perspective/life-sciences-crm-technology-transformation.html#:~:text=The%20life%20sciences%20industry%20is,time%20to%20act%20is%20now
https://www.deloittedigital.com/us/en/insights/perspective/life-sciences-crm-technology-transformation.html#:~:text=The%20CRM%20technology%20transformation%20in,defined%20tasks%20within%20the%20workflow
https://www.fortunebusinessinsights.com/amp/life-science-software-market-109261#:~:text=The%20global%20life%20science%20software,during%20the%20forecast%20period
https://www.globalgrowthinsights.com/market-reports/pharmaceutical-customer-relationship-management-crm-software-market-102996#:~:text=The%20Global%20Pharmaceutical%20Customer%20Relationship,period%20from%202024%20to%202032
https://www.globalgrowthinsights.com/market-reports/pharmaceutical-customer-relationship-management-crm-software-market-102996#:~:text=CRM%20software%20in%20the%20pharmaceutical,term%20relationships.%20The%20integration%20of
https://www.globalgrowthinsights.com/market-reports/pharmaceutical-customer-relationship-management-crm-software-market-102996#:~:text=adopt%20CRM%20solutions%20that%20enable,making
https://exeevo.com/products/life-sciences-crm/#:~:text=Activity%20management
https://exeevo.com/resources/publications/case-studies/french-pharma-company-subsidiaries-india-achieves-sales-growth-with-exeevo-crm/#:~:text=In%20summary%2C%20Exeevo%20CRM%20has,our%20customer%2C%20enabling%20them%20to
https://exeevo.com/resources/publications/case-studies/french-pharma-company-subsidiaries-india-achieves-sales-growth-with-exeevo-crm/#:~:text=pharmaceutical%20and%20healthcare%20company%20headquartered,impact%20on%20their%20business%20operations
https://exeevo.com/resources/publications/case-studies/jnj-medtech-transforms-expert-engagement/#:~:text=JNJ%20Results
https://exeevo.com/resources/publications/case-studies/omnipresence-crm-sanofi-china/#:~:text=Compliance%20with%20Chinese%20Data%20Residency,Dynamics%2C%20and%20other%20M365%2FO365%20services
https://exeevo.com/resources/publications/case-studies/omnipresence-crm-sanofi-china/#:~:text=By%20implementing%20this%20ONE%20CRM,over%205%2C500%20users%20across%20China
https://www.gartner.com/reviews/market/crm-in-life-sciences#:~:text=Life%20sciences%20customer%20relationship%20management,access%20and%20strategic%20value%20planning
https://marketplace.microsoft.com/sl-si/product/saas/omnipresence1598976970764.omnipresence?tab=overview#:~:text=Exeevo%20Omnipresence%20is%20a%20next,for%20the%20life%20sciences%20industry
https://exeevo.com/about-us/

IntuitionLabs

2. https://lexeevo.com/resources/publications/press-releases/syneos-health-invests-in-exeevo/
3. https://www.valsoftcorp.com/news/acquisition-crm-leader-exeevo/

4. https://www.accessnewswire.com/953140/valsoft-strengthens-life-sciences-portfolio-with-the-acquisition-of-crm-leader-
exeevo

5. https://www.gartner.com/reviews/market/crm-in-life-sciences

6. https://www.globalgrowthinsights.com/market-reports/pharmaceutical-customer-relationship-management-crm-software-
market-102996

7. https://lexeevo.com/resources/publications/blog/veeva-alternatives/

8. https://www.gartner.com/en/documents/4020855

9. https://intuitionlabs.ai/articles/guide-patient-support-hub-programs
10. https://www.deloittedigital.com/us/en/insights/perspective/life-sciences-crm-technology-transformation.htmi

11. https://marketplace.microsoft.com/sl-si/product/saas/omnipresence1598976970764.omnipresence?tab=overview
12. https://www.valsoftcorp.com/exeevo/

13. https://www.microsoft.com/en-us/dynamics-365/blog/business-leader/2025/03/26/microsoft-named-a-leader-in-the-forrester-
wave-customer-relationship-management-q1-2025/?msockid=009cbd381ae4668309bh9ab4alb1067a7

14. https://exeevo.com/resources/publications/case-studies/french-pharma-company-subsidiaries-india-achieves-sales-growth-
with-exeevo-crm/

15. https://exeevo.com/resources/publications/case-studies/omnipresence-crm-sanofi-china/

16. https://exeevo.com/resources/publications/case-studies/jnj-medtech-transforms-expert-engagement/

17. https://exeevo.com/products/life-sciences-crm/

18. https://www.forrester.com/report/Forrester-Wave-Microsoft-Dynamics-CRM-And-AX-Services/RES129491
19. https://exeevo.com/products/content-management/

20. https://www.cac.gov.cn/2021-08/20/c_1631050028355286.htm

21. https://lwww.fortunebusinessinsights.com/amp/life-science-software-market-109261

22. https://lexeevo.com/resources/publications/press-releases/exeevo-acquired-by-valsoft-corporation/

23. https://lwww.salesforce.com/uk/news/stories/life-sciences-cloud-ai-availability/

24. https://lwww.salesforce.com/news/stories/life-sciences-cloud-for-customer-engagement-availability/

25. https://lwww.veeva.com/resources/veeva-unveils-vault-crm-next-generation-of-crm-for-life-sciences/

26. https://exeevo.com/resources/publications/case-studies/maintaining-a-competitive-edge-with-technology/

27. https://www.fda.gov/regulatory-information/search-fda-guidance-documents/part-11-electronic-records-electronic-signatures-
scope-and-application

Pharma & biotech Al consulting - Custom software - Data engineering Page 16 of 17


https://exeevo.com/resources/publications/press-releases/syneos-health-invests-in-exeevo/
https://www.valsoftcorp.com/news/acquisition-crm-leader-exeevo/
https://www.accessnewswire.com/953140/valsoft-strengthens-life-sciences-portfolio-with-the-acquisition-of-crm-leader-exeevo
https://www.accessnewswire.com/953140/valsoft-strengthens-life-sciences-portfolio-with-the-acquisition-of-crm-leader-exeevo
https://www.gartner.com/reviews/market/crm-in-life-sciences
https://www.globalgrowthinsights.com/market-reports/pharmaceutical-customer-relationship-management-crm-software-market-102996
https://www.globalgrowthinsights.com/market-reports/pharmaceutical-customer-relationship-management-crm-software-market-102996
https://exeevo.com/resources/publications/blog/veeva-alternatives/
https://www.gartner.com/en/documents/4020855
https://intuitionlabs.ai/articles/guide-patient-support-hub-programs
https://www.deloittedigital.com/us/en/insights/perspective/life-sciences-crm-technology-transformation.html
https://marketplace.microsoft.com/sl-si/product/saas/omnipresence1598976970764.omnipresence?tab=overview
https://www.valsoftcorp.com/exeevo/
https://www.microsoft.com/en-us/dynamics-365/blog/business-leader/2025/03/26/microsoft-named-a-leader-in-the-forrester-wave-customer-relationship-management-q1-2025/?msockid=009cbd381ae4668309b9ab4a1b1067a7
https://www.microsoft.com/en-us/dynamics-365/blog/business-leader/2025/03/26/microsoft-named-a-leader-in-the-forrester-wave-customer-relationship-management-q1-2025/?msockid=009cbd381ae4668309b9ab4a1b1067a7
https://exeevo.com/resources/publications/case-studies/french-pharma-company-subsidiaries-india-achieves-sales-growth-with-exeevo-crm/
https://exeevo.com/resources/publications/case-studies/french-pharma-company-subsidiaries-india-achieves-sales-growth-with-exeevo-crm/
https://exeevo.com/resources/publications/case-studies/omnipresence-crm-sanofi-china/
https://exeevo.com/resources/publications/case-studies/jnj-medtech-transforms-expert-engagement/
https://exeevo.com/products/life-sciences-crm/
https://www.forrester.com/report/Forrester-Wave-Microsoft-Dynamics-CRM-And-AX-Services/RES129491
https://exeevo.com/products/content-management/
https://www.cac.gov.cn/2021-08/20/c_1631050028355286.htm
https://www.fortunebusinessinsights.com/amp/life-science-software-market-109261
https://exeevo.com/resources/publications/press-releases/exeevo-acquired-by-valsoft-corporation/
https://www.salesforce.com/uk/news/stories/life-sciences-cloud-ai-availability/
https://www.salesforce.com/news/stories/life-sciences-cloud-for-customer-engagement-availability/
https://www.veeva.com/resources/veeva-unveils-vault-crm-next-generation-of-crm-for-life-sciences/
https://exeevo.com/resources/publications/case-studies/maintaining-a-competitive-edge-with-technology/
https://www.fda.gov/regulatory-information/search-fda-guidance-documents/part-11-electronic-records-electronic-signatures-scope-and-application
https://www.fda.gov/regulatory-information/search-fda-guidance-documents/part-11-electronic-records-electronic-signatures-scope-and-application

IntuitionLabs

THE PUBLISHER

About IntuitionLabs

IntuitionLabs is an Al consulting, custom software development and data engineering firm serving
pharmaceutical, biotechnology, medical-device and other life-science organizations. We work with clinical,
regulatory, medical-affairs, commercial, quality and IT teams to connect technology decisions with the work
people need to accomplish.

Al consulting and adoption

Our Al enablement services cover readiness assessments, use-case selection, governance and policies, team
workshops, adoption measurement and ongoing advisory support. We help organizations structure the
information layer behind Al: source material, context, permissions and maintained knowledge that make
generated answers useful and reviewable. Private LLM inference and hosted Al options support teams
evaluating how to operate Al with appropriate control over their data and infrastructure.

Software, data and life-science workflows

IntuitionLabs develops custom software for pharma and biotech, integrates enterprise systems, and builds
data engineering and business intelligence solutions. Areas of focus include Al agents, regulatory research,
medical writing, medical affairs, CMC information, competitive intelligence and clinical-document workflows.
Our eTMF intelligence work includes cross-system reconciliation and inspection-readiness support.

Enterprise platforms and regulated delivery

We provide Veeva services, application support, managed services, integrations and custom applications,
alongside enterprise content work involving platforms such as Egnyte. For regulated workflows, our services
include GxP enablement, computer-system validation and software development addressing 21 CFR Part 11
requirements. The applicable controls, validation responsibilities and acceptance criteria are defined for each
engagement.

Work with IntuitionLabs

Explore Al enablement, pharma and biotech software development, data engineering and Bl, and Veeva
services. Contact IntuitionLabs to discuss your workflow, information sources and implementation needs.

IntuitionLabs publishes educational research to help life-science teams make informed technology decisions.
Coverage of a product or organization does not imply a client relationship, endorsement or partnership.

Website: https://intuitionlabs.ali

This article is educational. Verify consequential medical, legal, financial, regulatory and technical decisions with appropriate professionals and the
cited primary sources. Company services are described separately from the article's research findings.
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